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Known for its real-world examples and effective problem sets, this undergraduate corporate finance course is now in its 9th edition and
includes a student resource CD-ROM, with Excel tutorials and additional practice problems. The tenth edition features InfoTrac college
edition access.
Motivate your students to study finance by focusing on its five underlying principles. Foundations of Finance enables students to see the big
picture by helping them understand the logic that drives finance rather than having them memorize formulas. The seventh edition now
includes Cautionary Tales, a reordered presentation, and integration with Pearson's revolutionary online software, MyFinanceLab.
Fundamentals of Corporate Finance's applied perspective cements students' understanding of the modern-day core principles by equipping
students with a problem-solving methodology and profiling real-life financial management practices--all within a clear valuation framework.
KEY TOPICS: Corporate Finance and the Financial Manager;Introduction to Financial Statement Analysis;The Valuation Principle: The
Foundation of Financial Decision Making;The Time Value of Money;Interest Rates;Bonds;Valuing Stocks;Investment Decision
Rules;Fundamentals of Capital Budgeting;Risk and Return in Capital Markets;Systematic Risk and the Equity Risk Premium;Determining the
Cost of Capital;Risk and the Pricing of Options;Raising Equity Capital;Debt Financing;Capital Structure;Payout Policy;Financial Modeling and
Pro Forma Analysis;Working Capital Management;Short-Term Financial Planning;Risk Management;International Corporate Finance;
Leasing;Mergers and Acquisitions;Corporate Governance MARKET: Appropriate for Undergraduate Corporate Finance courses.
These cases are designed to be used in advanced undergraduate corporate finance courses or Graduate/MBA corporate finance courses.
They are available bound as one casebook through January 2005, they are also available online to create your own custom casebook at
http://www.textchoice2.com.
Earn the grade you want in your course with the help of this invaluable tool. This Study Guide lists key learning objectives for each chapter,
outlines key sections, provides self-test questions, and offers a set of problems similar to those in the text and Test Bank with fully worked-out
solutions. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
The Routledge Companion to Critical Marketing brings together the latest research in Critical Marketing Studies in one authoritative and
convenient volume. The world’s leading scholars and rising stars collaborate here to provide a survey of this lively subdiscipline. In doing so
they demonstrate how a critical approach yields an enriched understanding of marketing theory and practice, its role in society, and its
relationship with consumers themselves. It is the first attempt to capture the state of Critical Marketing research in many years. As such, this
seminal work is unmissable for scholars and students of marketing and consumer research as well as those exploring sociology, media
studies, anthropology and consumption scholarship more generally.
Focus on the financial concepts, skills, and technological applications that are critical for you in today’s workplace with Ehrhardt/Brigham’s
CORPORATE FINANCE: A FOCUSED APPROACH 6E. With its relevant and engaging presentation and numerous examples, you will learn
the latest financial developments as you also learn how to maximize a firm’s value in today’s changing business environment. You will
master the features and functions of spreadsheets by using chapter Excel Tool Kits, Build a Model problems, and Mini Cases that encourage
“what-if” analysis on a real-time basis. Important Notice: Media content referenced within the product description or the product text may not
be available in the ebook version.
Designed for those who want to gain an understanding of the fundamental concepts and techniques used in financial management. An
underlying premise of the book is that the objective of the firm is to maximize value or wealth. Drawing on a wealth of experience in the
academic and professional worlds, the authors discuss how firms can accomplish this objective by making appropriate investment and
financing decisions. Bridging the gap between financial theory and practice, the authors present fundamental concepts in an intuitive and
nontechnical way, and provide numerous practical financial tips to readers. The focus is on current practice, using results from recent surveys
to show the most popular techniques and approaches used by financial managers today. A range of instructor’s resources are available at
the accompanying website. Visit www.blackwellpublishing.com/baker for full details.
NOTE: You are purchasing a standalone product; MasteringA&P does not come packaged with this content. If you would like to purchase
both the physical text and MasteringA&P search for ISBN-10: 013397300X /ISBN-13: 9780133973006. That package includes ISBN-10:
0133910296 /ISBN-13: 9780133910292 and ISBN-10: 0133935736/ISBN-13: 9780133935738. For undergraduate Principles of Management
courses REAL Managers, REAL Experiences With a renewed focus on skills and careers, the new edition of this bestselling text can help
better prepare you to enter the job market. Management, Thirteenth Edition vividly illustrates effective management theories by incorporating
the perspectives of real-life managers. Through examples, cases, and hands-on exercises, you will see and experience management in
action, helping tyouhem understand how the concepts you are reading about actually work in today's dynamic business world. Gain hands-on
practice applying management concepts with MyManagementLab. Engage in real business situations with simulations, build management
skills by writing and talking about different management scenarios, access a video library to help put concepts into perspective, and more.
Also available with MyManagementLab. MyManagementLab is an online homework, tutorial, and assessment program designed to work with
this text to engage students and improve results. Within its structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better absorb course material and understand difficult concepts.
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are common to today's business climate and gives readers the
analytical tools to resolve those issues. Using a combination of true stories, interesting reading selections, and a conversational writing style,
this edition prepares readers for the moral quandaries awaiting them in the professional world. Featured topics include: the nature of morality,
individual integrity and responsibility, economic justice, pitfalls of capitalism, and corporations' responsibilities to consumers and the
environment. Plus, this edition also discusses situation-specific concepts such as downsizing, whistle blowing, sexual harassment, job
discrimination, animal abuse, and drug testing. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Earn the grade you want in your course with the help of this invaluable tool. This Study Guide lists key learning objectives for each chapter,
outlines key sections, provides self-test questions, and a set of problems similar to those in the book and those that may be used on tests,
with fully worked-out solutions.
Financial Markets and Institutions, 5e offers a unique analysis of the risks faced by investors and savers interacting through financial
institutions and financial markets, as well as strategies that can be adopted for controlling and managing risks. Special emphasis is put on
new areas of operations in financial markets and institutions such as asset securitization, off-balance-sheet activities, and globalization of
financial services.
This book is an introduction-level text that reviews, discusses, and integrates both theoretical and practical corporate analysis and planning.
The field can be divided into five parts: (1) Information and Methodology for Financial Analysis; (2) Alternative Finance Theories and Cost of
Capital; (3) Capital Budgeting and Leasing Decisions; (4) Corporate Policies and their Interrelationships; (5) Financial Planning and
Forecasting. The theories used and discussed in this book can be grouped into the following classical theoretical areas of corporate finance:
(1) Pre-M&M Theory, (2) M&M Theory, (3) CAPM, and (4) Option Pricing Theory (OPT). The interrelationships among these theories are
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carefully analyzed. Real world examples are used to enrich the learning experience; and alternative planning and forecasting models are
used to show how the interdisciplinary approach can be used to make meaningful financial-management decisions. In this third edition, we
have extensively updated and expanded the topics of financial analysis, planning and forecasting. New chapters were added, and some
chapters combined to present a holistic view of the subject and much of the data revised and updated.
Management Science provides students and business analysts with the technical knowledge and skill needed to develop real expertise in
business modeling. The authors cover spreadsheet engineering, management science, and the modeling craft. The text is designed to
improve modeling efficiency and modeling effectiveness by focusing on the most important tasks and tools.
With its exciting introduction of the Harley-Davidson focus company theme, this book continues to provide a solid, enduring foundation of the
tools of modern theory while at the same time developing the logic behind their use. The “10 Principles of Finance” (formerly “Axioms” )
provide the framework, or “the big picture” of finance, which ties the major concepts of the book together.A six-part organization covers the
scope and environment of financial management, valuation of financial assets, investment in long-term assets, capital structure and dividend
policy, working-capital management, and special topics in finance, and special topics in finance.For an enduring understanding of the basic
tools and fundamental principles upon which finance is based.
Financial Management in the Sport Industry provides readers with an understanding of sport finance and the importance of sound financial
management in the sport industry. It begins by covering finance basics and the tools and techniques of financial quantification, using current
industry examples to apply the principles of financial management to sport. It then goes beyond the basics to show how financial
management works specifically in sport - how decisions are made to ensure wealth maximization. Discussions include debt and equity
financing, capital budgeting, facility financing, economic impact, risk and return, time value of money, and more. The final section focuses on
sport finance in three sectors of the industry - public sector sports, collegiate athletics, and professional sport-providing in-depth analysis of
financial management in each sector. Sidebars, case studies, concept checks, and practice problems throughout provide practical
applications of the material and enable thorough study and practice. The business of sport has changed dynamically since the publication of
the first edition, and this second edition reflects the impact of these changes on financial management in the sport industry. New to this
edition are changes to reflect the global nature of sport (with, for example, discussions of income tax rates in the Premiere League),
expanded material on the use of spreadsheets for financial calculations, a primer on accounting principles to help students interpret financial
statements, a valuation case study assignment that takes students step by step through a valuation, a new stadium feasibility analysis using
the efforts of the Oakland Raiders to obtain a new stadium, a new economic impact example focusing on the NBA All Star game, and much
more.
Gain a solid understanding of real-world corporate finance and financial management with a unique balance of contemporary theory and
practical applications found in the leading FUNDAMENTALS OF FINANCIAL MANAGEMENT, CONCISE EDITION 9E by Brigham/Houston.
Engaging and easy to understand, this complete introduction to corporate finance emphasizes the concept of valuation throughout and Time
Value of Money (TVM) early, giving you time to absorb the concepts fully. Numerous examples, end-of-chapter applications, and Integrated
Cases give you a better understanding of the concepts and reasons behind corporate budgeting, financing, and working capital decision
making. In addition, Excel Spreadsheet Models help you master this critical software tool. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
A comprehensive guide to understanding the world of financial management and analysis This complement to the bestselling Financial
Management and Analysis allows readers to self-test their understanding before applying the concepts to real-world situations. Pamela P.
Peterson, PhD, CPA (Tallahassee, FL), is Professor of Finance at Florida State University. Wendy D. Habegger (Tallahassee, FL) is a PhD
student in Finance at Florida State University.

Financial management comprises more than accounting and reporting. It is crucial at all stages in the business cycle,
whatever the state of your business. Effective Financial Management starts with advice on raising money for a business,
continues through maintaining investor relationships, includes useful information on accounting, reporting and
communicating effectively with a wide range of stakeholders, gives vital tips on budgeting, forecasting and managing
business costs and cash flow, and tells you how to successfully assess projects and buy assets. This indispensible guide
will appeal if you are a financial or non-financial manager, in a small or medium sized enterprise, an established
entrepreneur or if you are setting up your own business for the first time. It covers day to day financial concerns of a
business in a practical commonsense way.
For undergraduate courses in corporate finance and financial management. Develop and begin to apply financial
principles People often struggle to see how financial concepts relate to their personal lives and prospective careers.
Financial Management: Principles and Applications gives readers a big picture perspective of finance and how it is
important in their personal and professional lives. Utilizing five key principles, the 13th Edition provides an approachable
introduction to financial decision-making, weaving in real world issues to demonstrate the practical applications of critical
financial concepts. Also available with MyFinanceLab(tm) MyFinanceLab is an online homework, tutorial, and
assessment program designed to work with this text to engage students and improve results. Within its structured
environment, students practice what they learn, test their understanding, and pursue a personalized study plan that helps
them better absorb course material and understand difficult concepts. Note: You are purchasing a standalone product;
MyLab(tm)& Mastering(tm) does not come packaged with this content. Students, if interested in purchasing this title with
MyLab & Mastering, ask your instructor for the correct package ISBN and Course ID. Instructors, contact your Pearson
representative for more information. If you would like to purchase both the physical text and MyLab & Mastering, search
for: 0134640845 / 9780134640846 Financial Management: Principles and Applications Plus MyFinanceLab with Pearson
eText -- Access Card Package Package consists of: 0134417216 / 9780134417219 Financial Management: Principles
and Applications 0134417607 / 9780134417608 MyFinanceLab with Pearson eText -- Access Card -- for Financial
Management: Principles and Applications
Brandl's MONEY, BANKING, FINANCIAL MARKETS AND INSTITUTIONS brings key financial concepts to life in a clear,
concise manner. You clearly see links between the study of macroeconomics and money and banking as you examine
financial entities in detail, using the recent economic crisis as a backdrop. This unique, inviting book reads almost as a
conversation that prepares and encourages you to discuss and debate these important concepts with friends, colleagues
and future employers. Important Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
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Completely up to date, the Study Guide gives you the additional practice and support you need to master text material
and earn the grade you want. It outlines key chapter content and contains Self-Test Questions and Self-Test Problems to
test your knowledge and application of text concepts. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Gain a solid understanding of business today and what it takes to become a better employee, more informed consumer,
and even a successful business owner with the best-selling FOUNDATONS OF BUSINESS, 5E. This up-to-date,
comprehensive survey of business highlights forms of business ownership, management and organization, human
resources management, marketing, social media and e-business, information systems, accounting, and finance. Core
topics and special features examine ethics and social responsibility, small business and entrepreneurship, and global
issues, while new coverage addresses cutting-edge topics, such as the impact of social media in business, the economic
recovery and remaining economic issues, international business, green and socially responsible business, and
sustainability. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Provide a description about the book that does not include any references to package elements. This description will
provide a description where the core, text-only product or an eBook is sold. Please remember to fill out the variations
section on the PMI with the book only information. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Give future and current managers a thorough understanding of the financial theory that is essential for developing and
implementing effective financial strategies in business today. Brigham/Ehrhardt's leading FINANCIAL MANAGEMENT: THEORY
AND PRACTICE, 13E is the only text that presents a striking balance between solid financial theory and practical applications.
Your students gain a strong working knowledge of today's financial environment as this edition examines recent financial crises;
the global economic crisis; and role of finance in the world, business, and your students' personal lives. This book's relevant and
engaging presentation, numerous examples, and emphasis on using Excel spreadsheets prepare students to make sound
financial decisions in business. The book progresses from an early presentation of fundamentals to specific techniques and
discussions that guide students in maximizing the value of a firm. This text is not only the ideal choice for today's introductory MBA
course, but also serves as a complete reference tool for students throughout their academic and business careers. Integrated
practice using Thomson ONE-Business School Edition gives students hands-on experience with the same research tool Wall
Street professionals use daily. The book's comprehensive support, including best-selling Aplia Finance for homework management
and numerous online resources, helps you establish the strong financial foundation and skills students need for long-term
business success. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Discover success in finance as you examine today's most relevant financial concepts in PRINCIPLES OF FINANCE, Fourth
Edition, by leading authors Besley/Brigham. This reader-friendly, practical survey text combines coverage of financial markets and
institutions, investments, and managerial finance with an emphasis on the financial tools you need for personal financial success.
You will immediately see the relevance and value of the information you are learning. New features in each chapter clearly
demonstrate how topics relate to your personal financial needs and can influence both immediate and long-term common financial
decisions. Expanded coverage of spreadsheets within relevant chapters, appendices, and an end-of-book tutorial ensure you
know how to maximize this critical tool for financial decisions. Find the diversity of coverage and practical financial strengths for
success in today's course and your future beyond with Besley/Brigham's PRINCIPLES OF FINANCE, Fourth Edition. Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
With the same contemporary approach and dynamic examples that made previous editions so popular, this fully revised thirteenth
edition of FUNDAMENTALS OF FINANCIAL MANAGEMENT continues to provide students with a focused understanding of
today's corporate finance and financial management. This market-leading text offers a unique balance of clear concepts,
contemporary theory, and practical applications in order to help students understand the concepts and reasons behind corporate
budgeting, financing, working capital decision making, forecasting, valuation, and Time Value of Money (TVM). The thirteenth
edition has been updated to include discussions of several major events such as the BP oil spill, the European debt crisis, and the
ongoing weakness in the economy and financial markets. Numerous practical examples, Quick Questions, proven end-of-chapter
applications, Integrated Cases, and real-world examples demonstrate theory in action. A comprehensive support package
--prepared by the text authors -- connects closely with the book to reduce preparation time and reinforce students understanding.
You can also engage your students with a variety of tools including Thomson One Business School Edition, the same financial
online database professionals use every day; updated Excel spreadsheets models; today's leading online homework solution,
Aplia for Finance; and CengageNOW course management system. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
The only textbook written specifically for Intermediate or Advanced Corporate Finance courses, Brigham/Daves' INTERMEDIATE
FINANCIAL MANAGEMENT, 13E equips readers with a solid understanding of both conceptual theories and practical financial
skills. With corporate valuation as a unifying theme, the text emphasizes the theoretic groundwork for value maximization, while
actual business examples, integrated cases and Excel spreadsheet models demonstrate how financial theory in practice leads to
solid financial decisions. Combining a clear, focused presentation with the most current coverage available, the 13th Edition
delivers an in-depth introduction to core financial theories as well as emerging financial management developments and issues.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
This textbook emphasizes the actions that a manager can and should take to increase the intrinsic value of the firm, by combining
theory and practical applications. The collapse of the sub-prime mortgage market, the financial crisis, and the global economic
crisis make it more important than ever for students and managers to understand the role that finance plays in a global economy,
in their own companies, and in their own lives.
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