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Unleash Your Secret Weapon for Restoring Trust: Open, Honest Communications! Most PR
books tell you how to "spin" your message. People are sick of that! Spin Sucks will teach you
how to communicate honestly, responsibly, openly, and authentically...and truly earn the trust
of your customers, stakeholders, investors, and communities. Top PR thought leader and
blogger Gini Dietrich runs the number one PR blog in the world, spinsucks.com, where she
shares cutting-edge tips and tools for effective, ethical communications. Now, she's integrated
all she's learned into a complete, actionable guide for every business leader who understands
there are new rules to communications, but don't know what to do. No matter what your
organization does, Dietrich will help you: Share your story more powerfully--without sex,
extortion, or "truth-stretching" Humanize your organization, even if you don't have outsized
personalities Tell the truth, using the best techniques honed by centuries of storytellers
Overcome whisper campaigns, anonymous attackers, and trolls Create fresh, honest content
that's compelling to both humans and Google Systematically prepare yourself to engage more
successfully online Clarify and close gaps between your message and your customer's
perception Celebrate your brand ambassadors Master seven steps for handling online
criticism, and transforming critics into fans Keep others from stealing your great content Learn
actionable lessons from others' successes (and failures) Develop more positive, productive
agency (or client) relationships Converge paid, owned, earned, and shared media--and get
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more value from all of them spinsucks.com
Flip Twitter the bird. Tell Facebook to f#@% off. Lose it on LinkedIn. Somewhere between the
advent of Facebook and launching Twitter to the masses, the Internet betrayed us. It allowed
pages to be viewed by job interviewers, newsfeeds to be flooded by Aunt Julie, and for
constant tweets about what color socks that random girl from the study group is going to wear
today. This book is the hilarious reply all that says: enough is enough. We don’t want to see
the pictures from your business trip to Omaha. We don’t want a page-by-page account of
what’s going on in Twilight. We definitely don’t want a virtual drink! When you can’t fix the
problem, fix the blame. And since there’s no way in 2.0-hell that you can put an end to the
bastardization of the Book, you may as well have a good laugh while pointing the finger at
those who ruined their online experience.
This brand new textbook covers all of the core topics found on Introduction to Management
modules, and the author's clear, accessible writing style guides students through the world of
management. The book also goes a step further to enourage students to develop a critical
mindset and think about academic debates around the subject. Innovative Skillsets linked to
each substantive chapter integrate practical skills with the topics. Skills such as time
management, critical analysis, referencing, personal development planning and reviewing
literature are included. Clear, step-by-step guidance helps students develop each skill,
understand why it is important, and see how the topic is relevant to practical applications in the
real world of business. A truly international range of case studies broadens students' horizons
and encourages them to look beyond the standard examples from the UK and America.
Emerging markets are becoming ever more important in the rapidly changing business
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environment, a fact reflected by the inclusion of case studies from the Middle East, Latin
America and Africa. Key featuresDesigned to help boost students' academic grades and
employability through the provision of integrated Skillsets, which link practical skills with topics
in the textbook. These innovative features also clearly demonstrate the relevance of the
theoretical material to the real world.A truly international range of case studies broadens
students' horizons and encourages them to look beyond the standard set of UK and American
examples. Emerging economies are given more attention with detailed analysis of case studies
from the Middle East, Latin America and Africa.Case studies analyse service and
manufacturing industries, not-for-profit organisations as well as public and private companies.
Entrepreneurs, managers and leaders are also covered to provide students with management
insights from key practitioners from a range of sectors.Critical reflection boxes encourage
students to develop a critical mindset and consider the academic debates behind the
theories.A range of online resources to give students more insight into management. Detailed
podcast interviews with practitioners expand upon the features in the textbook, and a library of
video links offers a variety of contemporary and stimulating material to engage students.
Managing people is the most challenging part of any leader's job. And that job's not getting any
easier as the human resources profession grows more dynamic and constantly changes. The
Big Book of HR provides any business owner, manager, or HR professional with the most
current information to get the most from their talent--from strategic HR-related issues to the
smallest tactical detail of managing people. Each topic covered includes information on
associated legal issues--such as the recent changes to the Fair Labor Standards Act's
overtime regulations--and stories from leading organizations to illustrate the positive impact
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human resources can have on organizations of any size. Each chapter ends with discussion
questions to encourage additional thought. Sample forms and templates plus a list of additional
resources are also included. The latest edition of The Big Book of HR includes up-to-date
information about how to: Select, engage, and retain the best talent for your organization.
Develop attractive and fair compensation and benefits programs. Manage and develop your
employees. Resolve conflict and maintain communications throughout the organization.
Develop performance-management systems that reflect current trends and best practices. Use
technology to effectively manage the human resources function.
Are you interested in using Twitter, but don't know where to start? Are you mystified by
hashtags, retweets, and other strange conventions? The revised and expanded third edition of
Twitter In 30 Minutes is here to help! This unofficial Twitter tutorial will walk you through the
basics, using plain English, step-by-step instructions, and lots of examples from real Twitter
users. In no time, you'll learn how to: * Create a new Twitter account online or on your phone *
Customize your Twitter profile with photos and a bio that's right for you * Navigate Twitter
icons, the Twitter app, and Twitter.com * Follow other Twitter accounts … and block those you
don't like * Identify local people and organizations using Twitter * Find people who share the
same interests and hobbies * Compose your first Tweets * Share photos * Use hashtags,
retweets, and other Twitter conventions There's more. Twitter In 30 Minutes shows you how all
kinds of people use Twitter to promote their businesses, connect with their followers, explore
their interests, and have fun! It's peppered with real-world examples, from everyday people to
celebrities. Authored by award-winning technology journalist Ian Lamont, the revised third
edition of Twitter In 30 Minutes covers Twitter's new interface for the Web and mobile devices
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such as the iPhone and Android phones. There are new screenshots, along with instructions
for registration on iOS and Android devices. Twitter In 30 Minutes is a perfect introduction to
people who are new to Twitter, as well as those who already have accounts and want to learn
how to get the most out of Twitter. Buy the book today! Here's what real readers are saying
about TWITTER IN 30 MINUTES: "I quickly set up a Twitter account and started using it within
a half hour. I would recommend this book for anyone who doesn't have a Twitter account, for
those who do have one but aren't actively using it, and for those who aren't quite sure how to
get the most out of their account." "Though I have been using Twitter for some time now, I still
learned a thing or two from reading this." "Clarified any issues I had or concerns and listed
some excellent precautions." "Perfect introduction to Twitter. Quick and easy read with lots of
photos. I finally understand the #!" "I've been tweeting for over a year but learned a lot if helpful
details I hadn't been aware of until now. Lots of easy to understand info, and good instructions
with screenshots that make it easy to understand. Thanks for the help and making Twitter even
more fun." "Just the quick, light intro I wanted. No annoying bits of philosophy. Some careful
warnings about privacy and courtesy are included. You really can skim it in 30 minutes." "Easy
to read and actually fun to fire up my twitter account and play along with each chapter.
Everyone has 30 spare minutes spread out over a week (if not a day) to read this guide."
The complete guide to a successful Twitter marketing campaign Twitter is a microblogging
service that's changing the way we communicate. Marketers recognize its value, and Twitter
Marketing: An Hour a Day offers marketers, advertisers, brand managers, PR professionals,
and business owners an in-depth guide to designing, implementing, and measuring the impact
of a complete Twitter strategy. Expert author Hollis Thomases acquaints you with the
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Twitterverse, its conventions, and its fascinating demographics and statistics. She then
teaches you step by step how to effectively craft successful branding and direct response
strategies that can be scaled to any organization and its objectives. Twitter Marketing: An Hour
a Day uses interesting case studies, success stories, anecdotes, and examples to demonstrate
how to use Twitter metrics in order to inform strategic direction. You'll discover how top
companies-large and small-have leveraged this exciting communications platform. Twitter has
become a phenomenon with 32 million users, including major companies such as Apple,
JetBlue, and CNN This step-by-step guide explains the demographics, shows how companies
are using Twitter, and explains how to scale the approach to your enterprise The detailed
coverage includes the basics for Twitter newcomers and explores all elements of a successful
strategy Expert author Hollis Thomases shows how to set goals, develop and implement a
plan, attract followers, and measure the impact of a campaign The in-depth book explains how
to maintain momentum and explores such issues as contests, promotions, and crisis
management Twitter Marketing: An Hour a Day is the ultimate guide to succeeding one tweet
at a time!
On the Move er en interessant og rettidig bog om relevansen af Nordisk Ledelse i en evigt
forandrende, hastigt bevægende og intens forretningsverden. Bogen beskriver, hvad Nordisk
Ledelse er og hvordan denne ledelsesform kan inspirere og implementeres også i andre dele
af verden. Gennem interviews med mere end 50 udenlands bosatte, men nordisk fødte ledere,
fortæller forfatteren Pernille Hippe Brun, Strategisk rådgiver indenfor ledelse og
organisationskultur, historien om de udfordringer, sejre og faldgruber man kan opleve, når man
drager udenlands for at lede under fremmede himmelstrøg. Bogen er fyldt med gode råd,
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personlige anekdoter og indsigter fra moderne ledelsesteori samt veletablerede nordiske
praksis-eksempler på, hvordan en nordisk ledelsesstil kan implementeres, tilpasses og
justeres, således at den kan komme internationalt til gavn og inspirere morgendagens ledere hvad end de er af nordisk ophav eller ej. Pernille Hippe Brun er strategisk ledelses- og
organisationskonsulent med erfaring fra opbygning og ledelse af egen konsulentvirksomhed
samt mange års rådgivning af ledere fra både det nordiske kontinent samt USA, Kenya og
Kina. Udover konsulentarbejde har Pernille været med til at opbygge og drive en E-MBA i
Kenya i samarbejde med Copenhagen Business School. Pernille er forfatter til tre bøger – bl.a.
bogen Strenghts Based Leadership Handbook. Pernilles primære arbejdsplads er i dag den
globale virksomhed Tradeshift, hvor hun agerer som strategisk rådgiver indenfor kultur, ledelse
og læring. BOGEN ER PÅ ENGELSK
“Social learning is a fundamental shift in how people work leveraging how we have always
worked, now with new, more humanizing tools, accelerating individual and collective reach,
giving us the resources to create the organization, and the world, we want to live in.” In this
newly revised and updated edition of The New Social Learning, Tony Bingham and Marcia
Conner dispel organizational myths and fears about social media. By sharing the success
stories of socially engaged companies and people, the much-anticipated second edition
persuasively makes the case for using social media to encourage knowledge transfer and realtime learning in a connected and engaging way. As Steve LeBlanc noted, “Social learning
thrives in a culture of service and wonder. It is inspired by leaders, enabled by technology, and
ignited by opportunities that have only recently unfolded.” Brand-new case studies about
innovative organizations such as Boston Children s Hospital, National Australian Bank, LAZ
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Parking, Sanofi Pasteur, Cigna, CENTURY 21, and Roche Pharmaceuticals illustrate cuttingedge social learning approaches that cultivate environments where great people can do their
best work. The New Social Learning lays the foundation for improving the way you engage with
colleagues, collaborate with teams anywhere in the world, and build workforce capability. Take
the next step to connect skills and knowledge and move your own organization forward as you
reclaim and revolutionize workplace learning.
Here’s a one-stop marketing guide just for small museums and historic sites. In an age when
many local historical associations and museums take money from their marketing budget
because resources are tight, which can start a vicious cycle of reduced marketing reach, lower
visitation, and then even less money for marketing, this guide will help those who need it the
most expand their marketing reach as inexpensively as possible. In Marketing on a Shoestring
Budget, Deborah Pitel covers the pros and cons of each promotional tool so they can judge
what is best for their organization. She writes specifically for colleagues who have no formal
marketing training and have to work off the “trial and error” method.
The digital age has introduced a deeper sense of connectivity in business environments. By
relying more heavily on current technologies, organizations now experience more effective
communication and collaboration opportunities. Online Collaboration and Communication in
Contemporary Organizations is a critical scholarly resource that identifies the new practices
and techniques for leading, knowledge sharing, and learning through the use of online
collaboration. Featuring coverage on a broad range of topics such as online leadership,
intercultural competence, and e-ethics, this book is geared toward professionals, managers,
and researchers seeking current research on new practices for online collaboration and
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The delivery of quality education to students relies heavily on the actions of an institution’s
administrative staff. Effective leadership strategies allow for the continued progress of modern
educational initiatives. It is crucial to investigate how effective administrators lead their
organizations in challenging and difficult times and promote the accomplishments of their
organization. Research Anthology on Preparing School Administrators to Lead Quality
Education Programs is a vital reference source that offers theoretical and pedagogical
research concerning the management of educational systems on both the national and
international scale. It also explores academic administration as well as administrative
effectiveness in achieving organizational goals. Highlighting a range of topics such as strategic
planning, human resources, and school culture, this multi-volume book is ideally designed for
educators, administrators, principals, superintendents, board members, researchers,
academicians, policymakers, and students.
Learn how to leverage the power of Twitter and other free tools to explode your sales. In easy
steps, the author shows practical ways to use Twitter to build your business by gaining
followers. The goal of the book is to get any person to gain 10,000 Twitter followers in 60 Days.
Don't be confused any longer about Twitter. Let the Twitter business guide you to the why it is
important to Tweet and not spend all your time doing so. Gain followers and make money
using Twitter now.
Evaluates the significant role being played by technological advances on the formation and
experience of modern group dynamics, citing such examples as Wikipedia and MySpace to
demonstrate the Internet's power in bridging geographical and cultural gaps. 40,000 first
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printing.
Practical advice for managers on how the Web and social media can help them to do their jobs
better Today's managers are faced with an increasing use of the Web and social platforms by
their staff, their customers, and their competitors, but most aren't sure quite what to do about it
or how it all relates to them. Organizations Don't Tweet, People Do provides managers in all
sorts of organizations, from governments to multinationals, with practical advice, insight and
inspiration on how the Web and social tools can help them to do their jobs better. From
strategy to corporate communication, team building to customer relations, this uniquely peoplecentric guide to social media in the workplace offers managers, at all levels, valuable insights
into the networked world as it applies to their challenges as managers, and it outlines practical
things they can do to make social media integral to the tone and tenor of their departments or
organizational cultures. A long-overdue guide to social media that talks directly to people in the
real world in which they work Grounded in the author's unparalleled experience consulting on
social media, it features eye-opening accounts from some of the world's most successful and
powerful organizations Gives managers at all levels and in every type of organization the
context and the confidence to make better decisions about the social web and its impact on
them
The Documentary Filmmaker’s Roadmap is a concise and practical guide to making a featurelength documentary film—from funding to production to distribution, exhibition and marketing.
Using her award-winning film Musicwood—a New York Times Critics’ Pick—as a case study,
director Maxine Trump guides the reader through the complex lifecycle of the documentary
Film. Her interviews with lawyers, funders, distributors, TV executives and festival
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programmers provide a behind-the-scenes look that will assist readers on their own filmmaking
journey. Written from the perspective of a successful documentary filmmaker, the book covers
mistakes made and lessons learned, a discussion on the documentary genre, crowdfunding,
pre-production through post, test screenings, the festival circuit distribution, legal pitfalls, fair
use and more. Perfect for documentary filmmaking students and aspiring filmmakers alike, this
book emphasizes the skills needed to succeed in a competitive production market. An
appendix includes useful web links for further study, a list of films for recommended viewing
and sample release forms. This concise guide is ideal for the classroom or as a quick
reference out in the field, at a budget meeting or in the editing room.
Knowledge is a valuable resource that must be managed well for any organization to thrive.
Proper knowledge management practices can improve business processes by creating value,
however, the available tools meant to aid in the creation, collection, and storage of information
have drastically changed since the emergence of social media. By using this collaborative
online application for engaging with information, organizations are able to precisely
disseminate knowledge to the correct audience. Harnessing Social Media as a Knowledge
Management Tool explores the usage of social media in managing knowledge from multiple
dimensions highlighting the benefits, opportunities and challenges that are encountered in
using and implementing social media. This publication endeavors to provide a thorough insight
into the role of social media in knowledge management from both an organizational and
individualistic perspective. This book elucidates emerging strategies perfect for policy makers,
managers, advertisers, academics, students, and organizations who wish to effectively
manage knowledge through social media.
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The definitive, bestselling text in the field of change management, Making Sense of Change
Management provides a thorough and accessible overview for students and practitioners alike.
Without relying on assumed knowledge, it comprehensively covers the theories and models of
change management and connects them to workable approaches and techniques that
organizations of all types and sizes can use to adapt to tough market conditions and succeed
by changing their strategies, structures, mindsets, leadership behaviours and expectations of
staff and managers. This completely revised and updated fifth edition contains new chapters
on digital transformation and becoming a sustainable business, new material on resilience, wellbeing and effective leadership, and new examples from organizations including Google,
Burberry and Volvo. Supported by "food for thought" and "stop and think" features to aid critical
thinking and understanding, as well as checklists, tips and helpful summaries, Making Sense of
Change Management remains essential reading for anyone who is currently part of, or leading,
a change initiative. New and updated accompanying online resources include international
case study question packs for lecturers and lecture slides with reflective questions.
Growing Your Career with Social Media presents social media tools, current trends and
professional development strategies to help busy librarians remain up-to-date. This title offers
advice from librarians on how to use social media for career development and continuing
education. Advice is based on accumulated experience from professionals who have
incorporated social media into their professional lives. The book includes interviews and
suggests ways librarians can use social media as a tool for self-promotion. It includes tables of
social media tools and their potential uses, and also provides resources, lists, organizations
and information on librarians currently active in social media. Gives strategies, resources, and
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social media tools for career advancement in librarianship Presents interviews from
experienced librarians on how best to use social media Offers real-world experience of great
use to practicing librarians Incorporates original research unique to this book, which librarians
can use Includes practical resources so librarians can start using social media tools
immediately

We are living in the post-information age, the era of so-called 'Big Data'. It is a practical
possibility for corporations to report, chart and analyse every action, transaction and
click that happens inside and outside their business. In Decision Sourcing Roberts and
Pakkiri examine what this means to organisational decision making. They explode the
myth that good decisions need only be informed ones through an examination into how
business really make choices. They lay bare the poverty of decision making processes
in today’s corporate world and offer fresh and fascinating insight into how social tools
are providing new sources of information, how they are challenging hierarchy and how
they are providing opportunities for growth and agility through aligned and inclusive
decision making. This book is for those organisations that want to get beyond the
corporate Facebook account and are ready for the next bold step. It is for those
businesses that want to engage their workforce and their customers in collaborative
relationships that are at the heart of the successful social enterprise.
This book develops and examines the concepts and strategies for rural empowerment
through the formation of a community-driven social knowledge management (SKM)
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framework aided by social technology. The framework is aimed at mobilizing knowledge
resources to bridge the rural–urban knowledge divide while securing rural
empowerment using digital connections and social collaborations built on strategies of
self-sustenance and self-development. With key empirical findings supplemented by
relevant theoretical structures, case studies, illustrative figures and a lucid style, the
book combines social technologies and social development to derive a social
knowledge management platform. It shows how the proposed SKM framework can
enhance knowledge capabilities of rural actors by facilitating connection among
rural–urban entities through formation of purposive virtual communities, which allow
social agents to create, modify and share content collaboratively. The volume brings
forward diverse issues such as conceptual foundations; bridging the rural–urban
knowledge and information divide; issues of information and knowledge asymmetry; a
knowledge-theoretic perspective of rural empowerment; knowledge capability, freedom
of choice and wellbeing, to provide a comprehensive outlook on building a knowledge
society through digital empowerment. This book will be useful to scholars and
researchers of development studies, rural sociology, management studies, IT/IS,
knowledge management and ICT for development, public policy, sociology, political
economy and development economics. It will benefit professionals and policymakers,
government and nongovernment bodies and international agencies involved with policy
decisions related to application of technologies for rural development, social workers
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and those in the development sector.
This book offers innovative tips and tried-and-tested best practice to enable library and
knowledge workers to take control of professional development regardless of the
budget and time available to them. Continuing professional development (CPD) is a key
component of a successful and satisfying career. Part of the Practical Tips for Library
and Information Professionals series, this book offer a wide range of ideas and
methods for all library and information professionals to manage the development of
those who work for and with them. You will find flexible tips and implementation advice
on topics including: - enabling others to plan, reflect on and evaluate their personal
development - appraisals and goal setting: linking personal objectives to organizational
objectives - performance management - sourcing funding to attend and run events planning formal development activities such as courses and conferences - accessing
informal activities - using social media as a development tool - the role of professional
bodies and networks mentoring, buddying and coaching networking. Readership: All
library and information professionals who have responsibility for managing, mentoring
and training staff and individuals wishing to manage their own CPD.
Full of practical advice for HR and other business professionals, The Social
Organization is a clear guide to addressing the urgent need for companies to shift their
focus from developing individuals to enabling networks and relationships between
employees. Case studies from leading companies such as Whole Foods, P&G, The
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Cleveland Clinic, Spotify and Cisco illustrate how relationship-based strategies can be
implemented successfully to increase organizational performance. Following a foreword
by Dave Ulrich, Part One of The Social Organization explores the context of social
capital and analyses how and why HR and others responsible for talent management
need to foster and develop social capabilities. Part Two provides practical guidance for
developing higher quality connections and social capital by improving the alignment and
effectiveness of organizational architectures, including through workplace design. Part
Three outlines how HR and related professionals can identify and implement
appropriate changes throughout the whole employee life cycle: this includes initial
recruitment and job design, social learning, performance management, employee
retention, talent management, organization development and the role of social media
and other technology as well as social analytics. The Social Organization is an
essential book for all professionals needing to develop the social capital of their
organizations for improved performance.
This publication includes the Proceedings of the PLE Conference 2013. The
Conference on Personal Learning Environments is now an established annual
international, scientific event and a reference point for the current state of the art in
research and development in Personal Learning Environments (PLE). The PLE
Conference creates a space for researchers and practitioners to share concepts, case
studies and research related to the design, development and implementation of
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Personal Learning Environments in diverse educational contexts including formal and
informal education. The 4th PLE Conference in 2013 took place at Beuth University of
Applied Sciences in Berlin, Germany together with a parallel event at Monash
University in Melbourne, Australia. The PLE Conference 2013 received 75 submissions
and welcomed almost 100 delegates from Europe, Asia, Australasia, North and South
America and Africa.The papers included in the Proceedings provide rich and valuable
theoretical and empirical insights into Personal Learning Environments. Personal
Learning Environments (PLE) is an approach in Technology-Enhanced Learning (TEL)
based on the principles of learner autonomy, ownership and empowerment. PLEs are
integrated, individual environments for learning which include specific technologies,
methods, tools, contents, communities and services constituting complex learning
infrastructures, enhancing new educational practices and at the same time emerging
from these new practices. This represents a shift away from the traditional model of
technology-enhanced learning based on knowledge transfer towards a model based on
knowledge construction and sharing.
Who should you follow? How many people should you follow? How often should you
tweet? Most people don’t get Twitter. Longtime internet guru Ted Prodromou shows
you how to become someone who does. Set to prove that 140 characters or less and a
hashtag can dramatically grow your brand and your business, Prodromou takes you
step by step into the Twitterverse and shows you how to tweet your way to the top of
Page 17/30

Access Free Organizations Dont Tweet People Do A Managers Guide To The
Social Web
your industry.
"A witty rom-com reinvention ... with deeply relatable insights on family pressure and
growing up.” - Emily Wibberley and Austin Siegemund-Broka, authors of Always Never
Yours and If I’m Being Honest “An adorable debut that updates a classic romantic
trope with a buzzy twist." - Jenn Bennett, author of Alex, Approximately and Serious
Moonlight A fresh, irresistible rom-com from debut author Emma Lord about the
chances we take, the paths life can lead us on, and how love can be found in the
opposite place you expected. Meet Pepper, swim team captain, chronic overachiever,
and all-around perfectionist. Her family may be falling apart, but their massive fast-food
chain is booming — mainly thanks to Pepper, who is barely managing to juggle real life
while secretly running Big League Burger’s massive Twitter account. Enter Jack, class
clown and constant thorn in Pepper’s side. When he isn’t trying to duck out of his
obscenely popular twin’s shadow, he’s busy working in his family’s deli. His
relationship with the business that holds his future might be love/hate, but when Big
League Burger steals his grandma’s iconic grilled cheese recipe, he’ll do whatever it
takes to take them down, one tweet at a time. All’s fair in love and cheese — that is,
until Pepper and Jack’s spat turns into a viral Twitter war. Little do they know, while
they’re publicly duking it out with snarky memes and retweet battles, they’re also
falling for each other in real life — on an anonymous chat app Jack built. As their
relationship deepens and their online shenanigans escalate — people on the internet are
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shipping them?? — their battle gets more and more personal, until even these two rivals
can’t ignore they were destined for the most unexpected, awkward, all-the-feels
romance that neither of them expected.
Social media is here to stay. A robust social media campaign can provide academic
libraries with a means to showcase library resources, highlight content and events, and
attract students to sample what the library has to offer. Building Communities is a
handbook to implement social media technologies for academic libraries. It is a guide to
planning and implementing a successful social media campaign and evaluating its
impact. This title covers: the beginning of social networking in the academic context;
how to implement use of social media technologies; and evaluating their use. The final
section considers the future and asks: ‘What’s next?’ Provides information on how to
plan, integrate, and assess the use of social media in academic libraries Gives
examples on the best social media technologies to implement in academic libraries
Discusses the skills and knowledge required in the academic library to launch a
successful social media campaign
"Dialogue 2 dot 0" is a book oriented to entrepreneurs, managers and executives in
marketing, advertising, public relations or human resources. This book is for those who
want a better understanding of how to benefit from social networks to promote a project
or organization. Do you want to know more about Web 2.0 without being overwhelmed
by a huge amount of technical information? Are you looking for practical references that
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will help you establish a presence in social media without "killing yourself trying"? As an
entrepreneur and professional communicator, Juan Carlos Jimenez, offers practical
guidelines related to social network management. This isn't a technical book and it
won't tell you how to manage the technical aspects of social networks. The goal is to
supply you with strategic communications criteria that you should keep in mind when
you use Facebook or Twitter. It's content provides a comprehensive idea of how you
can use Web 2.0 as a set of tools and services.
‘Will McInnes has nailed it. Inspiringand comprehensive,Culture Shockis aspirational
future thinking withits feet firmly on the ground’ Jemima Kiss, Digital Media
correspondent, TheGuardian Join the work-place revolution There's a revolution afoot .
. . don't be left behind. A newdawn has broken. Business has changed
profoundly—fueled byaggressively advancing technology and a volatile global economy.
Sowhy has most business culture remained unchanged? Mostorganizations are closed,
secretive, siloed, slow to change, anddeeply hierarchical. It's time to shock these
cultures. Let's burnup the old and start something new. The wonderfully inspiring Will
McInnes is here to make achange—he wants us all to work in places that are
supportive,open, conducive to creativity, motivating, and fun. In this book hemaps out
brilliant ways to create an uplifting work culture. Learnto create a more open,
democratic, and productive workplace Packed with real-world examples and backed up
by facts Step-by-step, practical framework with actionable tasks to helpyou transform
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the way you work for the better
This groundbreaking text demystifies archival and recordkeeping theory and its role in
modern day practice. The book's great strength is in articulating some of the core
principles and issues that shape the discipline and the impact and relevance they have
for the 21st century professional. Using an accessible approach, it outlines and
explores key literature and concepts and the role they can play in practice. Leading
international thinkers and practitioners from the archives and records management
world, Jeannette Bastian, Alan Bell, Anne Gilliland, Rachel Hardiman, Eric Ketelaar,
Jennifer Meehan and Caroline Williams, consider the concepts and ideas behind the
practicalities of archives and records management to draw out their importance and
relevance. Key topics covered include: • Concepts, roles and definitions of records and
archives • Archival appraisal • Arrangement and description • Ethics for archivists and
records managers • Archives, memories and identities • The impact of philosophy on
archives and records management • Does technological change marginalize
recordkeeping theory? Readership: This is essential reading for students and educators
in archives and recordkeeping and invaluable as a guide for practitioners who want to
better understand and inform their day-to-day work. It is also a useful guide across
related disciplines in the information sciences and humanities.
Organizations Don't Tweet, People DoA Manager's Guide to the Social WebJohn Wiley
& Sons
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This book is an in-depth tutorial on how to make communities work to really improve
business performance. It covers principles and proven practices that ensure community
success and longevity, provides tips and techniques for leading communities and
communities programs that the reader can apply immediately, looks at different types of
communities and the technologies that support them, and illustrates communities in
practice.
Dynamics of News Reporting and Writing: Foundational Skills for a Digital Age shows
students how to approach their stories and think on their feet in the evolving media
landscape. Recognizing that well-crafted stories are founded on sharp prose, author
Vincent F. Filak covers more foundational elements of a newswriting textbook, like lead
writing, structure, and storytelling, while also teaching students how to think critically
and determine what matters most to their readers. The Second Edition includes even
more writing and grammar exercises, discussions of social media and digital media
advancements, and additional career-related examples to help students succeed upon
entering the field.
The Workplace Community offers a structured, practical guide to developing
collaborative knowledge-based communities in the workplace, from introducing
employees and managers to new ways of working, to measuring effectiveness and
providing corrective interventions for those who haven't achieved the desired results.
#1 New York Times Bestseller “THIS. This is the right book for right now. Yes, learning
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requires focus. But, unlearning and relearning requires much more—it requires choosing
courage over comfort. In Think Again, Adam Grant weaves together research and
storytelling to help us build the intellectual and emotional muscle we need to stay
curious enough about the world to actually change it. I’ve never felt so hopeful about
what I don’t know.” —Brené Brown, Ph.D., #1 New York Times bestselling author of
Dare to Lead The bestselling author of Give and Take and Originals examines the
critical art of rethinking: learning to question your opinions and open other people's
minds, which can position you for excellence at work and wisdom in life Intelligence is
usually seen as the ability to think and learn, but in a rapidly changing world, there's
another set of cognitive skills that might matter more: the ability to rethink and unlearn.
In our daily lives, too many of us favor the comfort of conviction over the discomfort of
doubt. We listen to opinions that make us feel good, instead of ideas that make us think
hard. We see disagreement as a threat to our egos, rather than an opportunity to learn.
We surround ourselves with people who agree with our conclusions, when we should
be gravitating toward those who challenge our thought process. The result is that our
beliefs get brittle long before our bones. We think too much like preachers defending
our sacred beliefs, prosecutors proving the other side wrong, and politicians
campaigning for approval--and too little like scientists searching for truth. Intelligence is
no cure, and it can even be a curse: being good at thinking can make us worse at
rethinking. The brighter we are, the blinder to our own limitations we can become.
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Organizational psychologist Adam Grant is an expert on opening other people's
minds--and our own. As Wharton's top-rated professor and the bestselling author of
Originals and Give and Take, he makes it one of his guiding principles to argue like he's
right but listen like he's wrong. With bold ideas and rigorous evidence, he investigates
how we can embrace the joy of being wrong, bring nuance to charged conversations,
and build schools, workplaces, and communities of lifelong learners. You'll learn how
an international debate champion wins arguments, a Black musician persuades white
supremacists to abandon hate, a vaccine whisperer convinces concerned parents to
immunize their children, and Adam has coaxed Yankees fans to root for the Red Sox.
Think Again reveals that we don't have to believe everything we think or internalize
everything we feel. It's an invitation to let go of views that are no longer serving us well
and prize mental flexibility over foolish consistency. If knowledge is power, knowing
what we don't know is wisdom.
Building Smarter Organizations is the antidote for your zombie organization. Building
Smarter Organizations is an actionable survival guide for our complex, uncertain, and
digital world. Slow-moving and uncoordinated zombie organizations can change.
Utilizing the latest in industry research, Vala-Webb has assembled the complete antizombie kit to help you rebuild your organization so it can learn quickly, predict
accurately, and execute on decisions effectively using: An "open" mindset that fosters
innovation and employee engagement Fast-flow communications with visual work
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management Accelerated, collaborative decision making Don't keep stumbling and
lurching around. Lead the change and equip your organization to thrive.
Revised and updated edition of the author's Great jobs for everyone 50+, c2012.

UnAwesome is UnAcceptable. The Book of Business Awesome is designed as
two shortbooks put together—one read from the front and the other readfrom the
back when flipped over. Covering key business conceptsrelated to marketing,
branding, human resources, public relations,social media, and customer service,
The Book of BusinessAwesome includes case studies of successful businesses
thatgained exposure through being awesome and effective. This bookprovides
actionable tools enabling readers to apply the conceptsimmediately to their own
businesses. The flip side of the book,The Book of Business UnAwesome, shares
the train-wreckstories of unsuccessful businesses and showcases what not todo.
Key concepts include the power of peripheral referrals and howto create content
for your "third circle" Explains how to re-recruiting your employees and re-court
yourcustomers Ensure that your business remains awesome, instead of
unawesome,and apply these awesomely effective strategies to your
businesstoday.
There remains a huge gulf in understanding by many leaders of what some are
calling the Social Age – huge changes going on in society, enabling anyone with
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a smartphone to sign up to a social network and comment on anything and
everything. Despite this revolution, which has been embraced by the masses, it is
the people at the top of organizations who have been slowest to understand and
adapt to it. While business leaders may feel that it's enough to hire social media
managers and amend their marketing strategies, Damian Corbet shows why
organizations need to do more to succeed in the Social Age – why CEOs need to
'get social' to survive. The Social CEO sets out to educate and inspire senior
leaders to embrace the Social Age, teaching them the hows and whys of utilising
social media in order to make them stronger leaders. Social CEOs can effectively
encourage engagement from their employees as well as other stakeholders and
customers; they're better able to communicate their organization's objectives and
values, gauge the climate in which they operate and improve their brand image.
Offering invaluable contributions from industry-recognised experts in social
business, The Social CEO explores the many aspects of leading in the Social
Age, such as storytelling, personal branding, managing risk and public relations.
With chapters also written by practising 'social CEOs' working across a variety of
sectors, from healthcare to sport, the book provides a wealth of insight into how
social media can be used to gain a competitive advantage.
Arms you with powerful tools for overcoming resistance to change and creating a
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culture of collaboration, engagement, and employee empowerment Your people
are your most valuable asset, and if you want them to excel (and your profits to
soar), you'll need to abandon your traditional command-and-control management
style and adopt a collaborative, open leadership approach – one that engages
and empowers your people. While this isn't a particularly new idea, many leaders,
while they may pay lip service to it, don't really understand what it means. And
most of those who do get it lack the skills for putting it into practice. In Flat Army
you'll find powerful leadership models and tools that help you challenge yourself
and overcome your personal obstacles to change, while pushing the boundaries
of organizational change to create a culture of collaboration. Develops an
integrated framework incorporating collaboration, open leadership, technologies,
and connected learning Shows you how to flatten the organizational pyramid and
engage with your peoples in more collaborative and productive ways without
undermining your authority Explains how to deploy a Connected Leader mindset,
a Participative Leader Framework, and a Collaborative Leader Action Model
Arms you with powerful tools for becoming a more visible leader who
demonstrates the qualities and capabilities needed to become an agent of
positive change
The Networked Nonprofit Connecting with Social Media to Drive Change This
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groundbreaking book shows nonprofits a new way of operating in our
increasingly connected world: a networked approach enabled by social
technologies, where connections are leveraged to increase impact in effective
ways that drive change for the betterment of our society and planet. "The
Networked Nonprofit is a must-read for any nonprofit organization seeking
innovative, creative techniques to improve their mission and better serve their
communities." —Diana Aviv, president and CEO, Independent Sector "The
Internet means never having to ask permission before trying something new. In
The Networked Nonprofit, Kanter and Fine show nonprofits how to harness this
flexibility to pursue their missions in partnership with two billion connected
citizens." —Clay Shirky, author, Here Comes Everybody: The Power of Organizing
Without Organizations "The Networked Nonprofit uniquely describes the historical
context and the current challenges that compel nonprofit leaders to work in
networked ways and offers easy steps to help users exploit the potential of social
media and 'working wikily."' —Stephanie McAuliffe, director, organizational
effectiveness, The David and Lucile Packard Foundation "A must-read for
nonprofit leaders who want to change their organizations from the inside out by
embracing the power of social networks." —Charlene Li, founding partner,
Altimeter Group; author, Open Leadership; and coauthor, Groundswell "This is a
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perfect handbook for anyone who wants to leapfrog their current limitations of
understanding and find real-world applications of technology to extend their
mission." —Michele Nunn, CEO, Points of Light Institute, and cofounder,
HandsOn Network "Kanter and Fine provide the 'Google Maps' for nonprofits to
harness social media to kick butt and change the world." —Guy Kawasaki,
cofounder, Alltop.com, and former chief evangelist, Apple Inc. "URGENT! Read
this book. Take notes. Take action. If you work for a nonprofit, you don't have to
do every single thing these seasoned authors have to share, but you certainly
have to know what you're missing." —Seth Godin Register at
www.josseybass.com/emailfor more information on our publications, authors, and
to receive special offers.
In the modern age of remote working and flexible work hours, why have most
office spaces remained relatively unchanged for decades? In Where is My
Office?, Chris Kane draws upon his extensive knowledge and experience in
commercial property to investigate the new-found significance of innovative
corporate real estate thinking in the modern workplace. With the rise of agile
working, hot-desking and new technological innovations, the traditional office
space no longer serves the needs of the modern workforce. With a foreword from
Mark Thompson, CEO of The New York Times, this fascinating book highlights
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the bold new solutions to workplace practices which have the potential to
invigorate employee productivity while simultaneously trimming excess costs.
Chris poses his ground-breaking 'Smart Value' formula which underpinned the
success of his redevelopment of the property portfolio of the BBC, and which can
be adapted to enact meaningful and lasting organizational change in any
business. This formula is supported through in-depth case studies from Chris's
prestigious career, while interviews with prolific industry insiders such as Ronen
Journo, SVP of WeWork and Mark Dixon, founder of Regus, provide fascinating
insights into the ground-breaking strategies that are transforming the commercial
property sector. Where is My Office? is a must-read for any business leader
looking to revitalise their workplace and develop a greater understanding of the
beneficial impacts that innovative workplace strategies can have upon their
organization's success.
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