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Organizational Behavior is a multidimensional product to
allow for student development in knowledge, analysis,
synthesis and personal development with pedagogical
features designed to bring Organizational Behavior to
life. This product reframes the content of organizational
behavior to reflect the inherent interdependence of
factors that explain human behavior. Traditional OB
topics are introduced as part of an integrated framework
for answering practically-relevant questions about why
people behave as they do and how to effectively self
manage and influence others.
Understanding Organizational Behavior: A Multimedia
Approach combines the solid academic presentation of a
textbook with the most extensive multimedia learning
package available. The textbook provides an
exceptionally balanced presentation of modern
organizational behavior theory and its application to
today's global environment. Then to emphasize key
concepts, the authors integrate "Experiencing
Organizational Behavior," an award-winning collection of
on-line modules that reinforce key concepts. In addition,
a rich learning support package includes a Study Aid
audio CD, a multimedia CD-ROM, and InfoTrac College
Edition, creating the most extensive student learning
package available.
As the title suggests, this book examines the psychology
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of interpersonal
relations.
In the context of this book, the
term "interpersonal relations" denotes relations between
a few, usually between two, people. How one person
thinks and feels about another person, how he perceives
him and what he does to him, what he expects him to do
or think, how he reacts to the actions of the other--these
are some of the phenomena that will be treated. Our
concern will be with "surface" matters, the events that
occur in everyday life on a conscious level, rather than
with the unconscious processes studied by
psychoanalysis in "depth" psychology. These intuitively
understood and "obvious" human relations can, as we
shall see, be just as challenging and psychologically
significant as the deeper and stranger phenomena. The
discussion will center on the person as the basic unit to
be investigated. That is to say, the two-person group and
its properties as a superindividual unit will not be the
focus of attention. Of course, in dealing with the person
as a member of a dyad, he cannot be described as a
lone subject in an impersonal environment, but must be
represented as standing in relation to and interacting
with another person. The chapter topics included in this
book include: Perceiving the Other Person; The Other
Person as Perceiver; The Naive Analysis of Action;
Desire and Pleasure; Environmental Effects; Sentiment;
Ought and Value; Request and Command; Benefit and
Harm; and Reaction to the Lot of the Other Person.
Completely updated and revised, this eleventh edition
arms managers with the business tools they’ll need to
succeed. The text presents managerial concepts and
theory related to the fundamentals of planning, leading,
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and controlling
with a strong emphasis on
application. It offers new information on the changing
nature of communication through technology. Focus is
also placed on ethics to reflect the importance of this
topic, especially with the current economic situation. This
includes all new ethics boxes throughout the chapters.
An updated discussion on the numerous legal law
changes over the last few years is included as well.
Managers will be able to think critically and make sound
decisions using this text because the concepts are
backed by many applications, exercises, and cases.
Weiner introduces -- and offers his own motivation for
producing - - this most impressive work with the
following: There are two distinct approaches to the study
of motivation. One stratagem is a product of academic,
experimental procedures, while the second is an
outgrowth of clinical, non-experimental methods. Each of
the approaches has unique advantages and
disadvantages. But all investigators in this field are
guided by a single basic question, namely, "Why do
organisms think and behave as they do?" To help
answer that basic question, Human Motivation presents
an entire range of motivation studies -- from
psychoanalytic, social learning and humanistic theory; to
social facilitation, arousal, emotions, personal
responsibility, and the irrationality of attributions; through
chapterand verse of Hullian and Lewinian theory.
A true learning tool for students and scholars alike; the
third edition of Organizational Behavior: A Management
Challenge has been designed to effectively present an
overview of the challenges facing managers and
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latest research in organizational behavior has been
interwoven with real-life cases and practical applications
to provide a highly accessible text for advanced
undergraduate and MBA students of management and
psychology. To reflect the evolving challenges of today's
organizations, this text contains expanded coverage of
new technologies and global businesses and brings the
sophisticated world into the classroom. A new chapter on
Inclusion has also been added. New Features:
*Research in Action Boxes--contributions from leading
researchers in the field. *Focus On--vignettes and boxed
items that emphasize technology issues and
international issues. *On Your Own--experimental
exercises that can be either completed individually or
collaboratively. *The Manager's Memo--a unique format
for end-of-chapter cases. Real-life management
problems presented through a memo. Provides the
opportunity for formal written responses, as well as class
discussion. *Photos and NEW Artwork-- with captions
that tie the relevancy of the graphics to the text concepts.
Supplements: *Instructor's Manual *PowerPoint on
CD--packaged automatically with the Instructor's Manual
*Text Specific Web site: www.organizationalbehavior.ws
**Special Copy for 4C mailer** Below the bios: These
three leading scholars in their field have written the new
Third Edition of Organizational Behavior to include
coverage of technology in the workplace and the
challenges of a global market. A NEW chapter on
Inclusion (chapter 16) has also been added. The latest
research in organizational behavior has been interwoven
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highly accessible text for advanced undergraduate and
MBA students of management and psychology. We at
LEA invite you to examine our new exciting learning tool
for students and scholars alike. Please preview the
wonderful new features of Stroh, Northcraft and Neale's
new textbook that will help the reader gain the
knowledge to succeed in today's changing work
environments. Supplements INSTRUCTOR WEB
RESOURCE - www.organizationalbehavior.ws Prepared
by Christine L. Langlands, this FREE, text-specific
website includes the entire Instructor's Resource
Manual, all of the PowerPoint slides described below, the
Preface and Table of Contents for the textbook, author
biographies and ordering information to obtain a copy of
the text. This valuable on-line resource is designed to be
completely intuitive and enhances both the live contact
course and the virtual classroom. To keep pace with the
evolving field of Organizational Behavior, the website will
be updated by the author team over the life of the text.
INSTRUCTOR'S MANUAL Written by Mary C. FreemanKerns and Christine L. Langlands, in conjunction with the
authors of the textbook, this IM was created in the
classroom. This rich resource contains detailed chapter
outlines, the answers to the questions in the textbook,
and additional case or group exercises for each section
of the text. Available directly on the website OR in
hardcopy (upon adoption), this IM is a tool that will guide
new instructors smoothly through their course.
POWERPOINT CD-ROM Containing more than 250
PowerPoint slides, this dual-platform CD-ROM enhances
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with interesting
and accurate visuals. The CDROM will be packaged FREE with the hardcopy
Instructor's Manual. Third Edition Features Research in
Action Contributions from leading researchers in the field
highlight the connection between high-quality research
and effective application. On Your Own Experimental
exercises that can be completed either individually or
collaboratively. Focus On Real-life vignettes and boxed
items that emphasize Technology and International
issues. The Manager's Memo A unique memo format for
end-of-chapter cases providing actual management
problems with the opportunity for formal written
responses as well as class discussion.
4LTR Press solutions give students the option to choose
the format that best suits their learning preferences. This
option is perfect for those students who focus on the
textbook as their main course resource. Important
Notice: Media content referenced within the product
description or the product text may not be available in
the ebook version.
Behind the Scenes of Health Care presents an extensive
review of motivation and commitment among health care
workers in support and bedside care roles. The
publication includes two research studies: (1) motivation
and commitment of support services employees in a
health care environment and (2) the correlation between
patient experience feedback and nursing motivation and
engagement. Additionally, the publication includes two
case studies: (1) cultural disruption in a health care
system and (2) a service organization review of turnover.
Lastly, and most significantly, the publication provides a
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and measure workplace dynamics of motivation,
commitment, and culture that is also applicable to
turnover analyses. Readers of Behind the Scenes of
Health Care are provided tools to understand motivation,
commitment, and cultural components in the
contemporary workplace that may be applied to any
organization.
Cross-Cultural Management: An Introduction offers
students a hands-on approach to cross-cultural
management that they can apply to a wide variety of
organizational contexts. Rather than focusing on specific
countries, authors David C. Thomas and Kerr Inkson
highlight the interactions of people from different cultures
in organizational settings to provide students with
practical applications of concepts in international
management. Real-world examples and case studies
help students understand and integrate differences
between attitudes, values, beliefs, and assumptions so
that they can thrive as managers.
Organizational Behavior in Health Care, Fourth Edition is
specifically written for health care managers who are on
the front lines every day, motivating and leading others in
a constantly changing, complex environment. Uniquely
addressing organizational behavior theories and issues
within the healthcare industry, this comprehensive
textbook not only offers in-depth discussion of the
relevant topics, such as leadership, motivation, conflict,
group dynamics, change, and more, it provides students
with practical application through the use of numerous
case studies and vignettes. Thoroughly updated, the
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offers:
demographic shifts and cultural competency and their
importance for ensuring the delivery of high quality care
(Ch. 2 & 3) - New chapter on change management and
managing resistance to change. - New and updated
content (modern theories of leadership, teaming, etc),
and case studies throughout.
Person perception is of great importance in everyday life
and human science. Judgment of other people's
characteristics and intentions is important for suc
cessfully planning actions within a social environment.
Questions about the formation of impressions and causal
attributions are central to social psychology and the
study of diagnostic judgment formation. The field of per
son perception deals with questions of how impression
formation proceeds, what characteristics and intentions
are attributed to other people, and how preformed
schemata and stereotypes influence people's first
impressions. Research on person perception developed
rapidly after the Second World War. In the 1950s the
precision and accuracy of person perception received
special interest, but the problems concerning whether an
individual's assessment of another personality is exact or
not could not be solved. Another approach, which began
in the 1940s and was derived from the Gestalt
psychological tradi tion, dealt with impression formation
based on selected social cues. This ap proach, which
proved to be very useful, had considerable influence on
both the research methods and the theoretical
orientation of the research work. On the one hand, by
using a combination of individual cues (like physical
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tics) researchers
tried to ascertain how an
impression of a person was formed. On the other hand,
the Gestalt psychological orientation led to an interest in
the process of person perception, which in the last 10
years has concentrated on questions concerning
information reception and processing.
Why does organizational behavior matter - isn’t it just
common sense? Organizational Behavior: A SkillBuilding Approach helps students answer this by
providing insight into OB concepts and processes
through an interactive skill-building approach. Translating
the latest research into practical applications and best
practices, authors Christopher P. Neck, Jeffery D.
Houghton, and Emma L. Murray unpack how managers
can develop their managerial skills to unleash the
potential of their employees. The text examines how
individual characteristics, group dynamics, and
organizational factors affect performance, motivation,
and job satisfaction, providing students with a holistic
understanding of OB. Packed with critical thinking
opportunities, experiential exercises, and selfassessments, the new Second Edition provides students
with a fun, hands-on introduction to the fascinating world
of OB.
Much discussion in recent years has centred on the
status of the self, identity and subjectivity in the light of
powerful arguments about the social origins of
personhood. The Social Self presents many dimensions
of the debate, spanning psychology, philosophy, politics
and feminist theory, and provides a critical overview of
the key themes involved. The internationally renowned
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examine
selves' whose very identities are intimately bound up
with the communities and cultures in which we live.
Drawing on Wittgenstein, Marx, Foucault, Bakhtin,
Gilligan and MacIntyre, among others, the chapters show
the diversity of influences that have shaped this exciting
and controversial
Culture, Leadership, and Organizations reports the
results of a ten-year research program, the Global
Leadership and Organizational Behavior Effectiveness
(GLOBE) research program. GLOBE is a long-term
program designed to conceptualize, operationalize, test,
and validate a cross-level integrated theory of the
relationship between culture and societal, organizational,
and leadership effectiveness. A team of 160 scholars
worked together since 1994 to study societal culture,
organizational culture, and attributes of effective
leadership in 62 cultures. Culture, Leadership, and
Organizations: The GLOBE Study of 62 Societies reports
the findings of the first two phases of GLOBE. The book
is primarily based on the results of the survey of over
17,000 middle managers in three industries: banking,
food processing, and telecommunications, as well as
archival measures of country economic prosperity and
the physical and psychological well-being of the cultures
studied.

A less-expensive grayscale paperback version is
available. Search for ISBN 9781680922875. The
field of management and organizational behavior
exists today in a constant state of evolution and
change. Casual readers
of publications like the New
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York Times, The Economist and the Wall Street
Journal will learn about the dynamic nature of
organizations in today's ever-changing business
environment. Organizational Behavior is designed to
meet the scope and sequence requirements of the
introductory course on Organizational Behavior. This
is a traditional approach to organizational behavior.
The table of contents of this book was designed to
address two main themes. What are the variables
that affect how, when, where, and why managers
perform their jobs? What theories and techniques
are used by successful managers at a variety of
organizational levels to achieve and exceed
objectives effectively and efficiently throughout their
careers? Management is a broad business
discipline, and the Organizational Behavior course
covers many areas such as individual and group
behavior at work, as well as organizational
processes such as communication in the workplace
and managing conflict and negotiation. No one
individual can be an expert in all areas of
management, so an additional benefit of this text is
that specialists in a variety of areas have authored
individual chapters. Finally, we all made an effort to
present a balanced approach to gender and diversity
throughout the text in the examples used, the
photographs selected, and the use of both male and
female in alternating chapters when referring to
generic managers or employees.
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Rutherford and Kuhlmeier present current research
in the interdisciplinary field of social perception,
including the perception of biological motion, the
perception of animacy, attributions of intentionality,
and the development of these psychological
processes.
What are values? How are they different from
attitudes, traits, and specific goals? How do our
values influence our behavior, and vice versa? How
does our culture and environment impact the
relationship between values and behavior? These
questions and more are rigorously examined by
prominent and emerging scholars in this significant
volume Values and Behavior: Taking A Cross
Cultural Perspective. Personal values are cognitive
representations of abstract, desirable motivational
goals that guide the way individuals select actions,
evaluate people and events, and explain their
actions and evaluations. The unique features of
values have implications for their impact on
behavior. People are highly satisfied with their
values and perceive them as close to their ideal
selves. At the same time, however, daily
interpersonal interaction reveals that individuals hold
different, sometimes opposing, value profiles. These
individual differences are even more apparent when
individuals from different cultures interact. The
collected chapters address the links between values
and behavior from a cultural perspective. They
Page 12/24

Read Book Perception Attribution And Values
Behavior In Organizations An Experiential
Approach Book 6
review studies conducted in various cultures and
discuss culture as a moderator of the relationships
between values and behavior. Structurally, part I of
the volume discusses what values are and how they
should be measure; part II then examines the
contents of the relationships between values and
behavior in different life-domains, including prosocial
behavior, aggression, behavior in organizations and
relationships formation. Part III explores some of the
moderating mechanisms that relate values to
behavior. Taken together, these chapters review and
synthesize over twenty years of research on values
and behavior, and propose new insights that have
important implications for both research and for
practice.
Published in 1976, New Directions in Attribution
Research is a valuable contribution to the field of
Social Psychology.
The reader will find the articles themselves very wellwritten and well-researched. . . this book would best
be utilized as a reference tool for a researcher or as
a reader for a masters- or doctoral-level course in
organizational studies, industrial or organizational
psychology. . . this text will be extremely valuable.
Jeffrey D. Yergler, Leadership & Organization
Development Journal This exciting Handbook
provides an authoritative and comprehensive
overview of managerial behavior and occupational
health. Containing both theoretical and empirical
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contributions written by eminent academics, the
Handbook covers a range of factors that influence
behavior including migration and health, job
insecurity, the impact of age diversity, work stress
and health in the context of social inequality as well
as occupational health from a psychological
perspective. It is an essential reference tool to
further research on psychology, stress and
understanding the behaviors of health within working
environments. The book will be invaluable to
academics and students in the fields of occupational
health.
This book makes an authoritative and practical
introduction to organizational behavior. It contains
leading-edge coverage of topics and issues
combined with a wealth of learning tools that help
readers experience Organizational Behavior and
guide them to becoming better managers. Chapter
topics discuss individual differences: personality,
ability, and job performance; work values, attitudes,
moods, and emotions; perception, attribution, and
the management of diversity; learning and creativity
at work; pay, careers, and changing employment
relationships; managing stress and work-life
linkages; leadership; power, politics, conflict, and
negotiation; communication flows and information
technology; organizational culture and ethical
behavior; and organizational change and
development . For business professionals preparing
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This book describes how the violent dimension of
intergroup relations can be better understood if the
interplay between psychological and socialdevelopmental factors is taken into account. Ten
unique, innovative and original chapters by
international scholars of social and developmental
psychology address the way how social reality is
constructed as a hierarchical order, and how social
norms, beliefs and cognitive-behavioral patterns are
learned, shared and repeatedly processed on how to
uphold or challenge this social order. The volume
covers diverse issues such as the effects (or lack
thereof) of power and violent video games on
people’s thinking and behavior, the acquisition of
social norms and attitudes during childhood,
minorities’ identity management strategies, the role
of mothers’ educational beliefs and the impact of
ideologies. This volume is inspired by the oeuvre of
Maria Benedicta Monteiro, emphasizing the
psychogenetic and sociogenic diacronies that are
too often neglected by the predominantly synchronic
paradigm of social psychology. It is therefore an
indispensable reading for researchers and advanced
students in social, community and developmental
psychology, for scientifically interested practitioners
working with families, school contexts or intergroup
conflict, and for everyone interested in the expanding
field of the social developmental approaches to
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Researchers have obtained robots that display an
amazing slew of behaviors and perform a multitude
of tasks, including perception of environment,
negotiating rough terrain, and pushing boxes. This
volume offers a wide spectrum of sample works
developed in leading research throughout the world
about evolutionary mobile robotics and demonstrates
the success of the technique in evolving efficient and
capable mobile robots.
Prepare to Think and Act like a manager with the
powerful insights, solid concepts, and reader-friendly
approach in ORGANIZATIONAL BEHAVIOR:
MANAGING PEOPLE AND ORGANIZATIONS, 12th
Edition. This text equips you with the skills and
practical understanding to meet modern
management challenges. You will delve into the
fundamentals of employee behavior in today's
organizations as the book balances classic
management ideas with thorough coverage of the
most recent organizational behavior developments
and contemporary trends. Memorable examples
from organizations and managers you will instantly
recognize are woven throughout the book and work
with new cases and boxed features that focus on
pressing issues and reinforce the book's practical
perspective. You'll also learn more about your
strengths and areas where you need development
though an array of self-assessment activities.
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Important Notice: Media content referenced within
the product description or the product text may not
be available in the ebook version.
This volume includes the full proceedings from the
2016 Academy of Marketing Science (AMS) Annual
Conference held in Orlando, Florida, entitled
Creating Marketing Magic and Innovative Future
Marketing Trends. The marketing environment
continues to be dynamic. As a result, researchers
need to adapt to the ever-changing scene. Several
macro-level factors continue to play influential roles
in changing consumer lifestyles and business
practices. Key factors among these include the
increasing use of technology and automation, while
juxtaposed by nostalgia and “back to the roots”
marketing trends. At the same time, though, as
marketing scholars, we are able to access emerging
technology with greater ease, to undertake more
rigorous research practices. The papers presented in
this volume aim to address these issues by providing
the most current research from various areas of
marketing research, such as consumer behavior,
marketing strategy, marketing theory, services
marketing, advertising, branding, and many more.
Founded in 1971, the Academy of Marketing
Science is an international organization dedicated to
promoting timely explorations of phenomena related
to the science of marketing in theory, research, and
practice. Among its services to members and the
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community at large, the Academy offers
conferences, congresses, and symposia that attract
delegates from around the world. Presentations from
these events are published in this Proceedings
series, which offers a comprehensive archive of
volumes reflecting the evolution of the field. Volumes
deliver cutting-edge research and insights,
complementing the Academy’s flagship journals, the
Journal of the Academy of Marketing Science
(JAMS) and AMS Review. Volumes are edited by
leading scholars and practitioners across a wide
range of subject areas in marketing science.
First Published in 2003. Routledge is an imprint of
Taylor & Francis, an informa company.
This comprehensive text provides a detailed review
and analysis of the building-block theories in
Organizational Behavior. Expanding on his previous
work in the field, John Miner has identified the key
theories that every student or scholar needs to
understand to be considered literate in the discipline.
Organizational Behavior: Essential Theories of
Motivation and Leadership analyzes the work of
leading theorists. Each chapter includes the
background of the theorist represented, the context
in which the theory arose, the initial and subsequent
theoretical statements, research on the theory by the
theory's author and others (including meta-analysis
and reviews), and practical applications. Special
features including boxed summaries of each theory
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at the beginning of each chapter, two introductory
chapters on the scientific method and the
development of knowledge, and detailed and
comprehensive references, help make this text
especially useful for graduate courses in
Organizational Behavior and
Industrial/Organizational Psychology.
Organized to illustrate the major themes of Elliot
Aronson's The Social Animal, this collection of
classic and contemporary readings explores the
most important ideas, issues, and debates in social
psychology today.
This book focuses on families and their changes in
Taiwan and China. Traditional notions of what
constitutes a family have been changing in China,
Taiwan and other Asian countries. The chapters in
this book provide interesting methodological and
substantive contributions to the discourse on family
and social change in Chinese societies. They also
underscore the implications of the various social
changes in Chinese families. Written by Chinese and
Western scholars, they provide an unprecedented
overview of what is known about the effects of social
change on Chinese families. One might think that
defining a “family” is an easy task because the
family is so significant to society and is universal.
The family is the first place we learn culture, norms,
values, and gender roles. Families exist in all
societies throughout the world; but their constitution
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differs. In the past several decades there have been
many changes in the family in Taiwan and China.
For instance, whereas in the West, we use a bilineal
system of descent in which descent is traced through
both the mother’s side and the father’s side of the
family, in many parts of China, descent is patrilineal,
although this is changing, and China and Taiwan are
starting to assume a family constitution similar to that
in the West. This and other issues are discussed in
great detail in this book. Indeed it is the very nature
of the differences that motivated the writing of this
book on changing families in Taiwan and China. The
chapters in Part I: The Family in Taiwan and China
focus on the basic family issues in Taiwan and China
that provide the groundwork for many of the chapters
that follow. Chapter 1 is about the distribution of
resources in the family in Taiwan. Chapter 2 focuses
on filial piety and the autonomous development of
adolescents in the Taiwanese family, and Chapter 3
explores the important issue of family poverty in
Taiwan. Chapter 4 moves away from Taiwan and
looks at several issues of family growth and change
in Hong Kong, noting the interesting similarities and
differences between Hong Kong and China. Part II:
Issues of Marriage, the Family and Fertility in Taiwan
and China focuses specifically on marriage, family
and fertility. In Chapter 5 the authors discuss the
relationships between marital status, socioeconomic
status and the subjective well-being among women
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in Hong Kong and Taiwan. Chapter 6 describes
patterns of sexual activity in China and the United
States. Chapter 7 considers gender imbalances in
Taiwan and their impact on the marriage market.
Chapter 8 also focuses on Taiwan and examines the
effects of mothers’ attitudes on daughters’
interaction with their mothers-in-law. Chapter 9
compares female and male fertility trends and
changes in Taiwan. Part III: Children and the Family
in East Asia and in Western Countries consists of
comparative studies of the family and children.
Chapter 10 examines the dynamics of grandparents
caring for children in China. Chapter 11 explores
family values and parent-child interaction in Taiwan.
Chapter 12 examines the significant amount of
diversity among families in contemporary Taiwan.
Chapter 13 describes adolescent development in
Taiwan. Chapter 14 examines the impact of son
preference on fertility in China, South Korea and the
United States. And Chapter 15 explores the
determinants of intergenerational support in Taiwan.
The final chapter in our book, the only chapter in
Part IV: The Family and the Future in Taiwan,
examines the future of the family in Taiwan with
respect especially to the marriage market and aged
dependency.
This book discusses on the Impact Mechanism of Carbon
Tariffs and Carbon Labeling on Agri-trade and Emissions
Reduction. Specifically, (1) it has analyzed the effect of
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on Agri-trade
and emissions reduction based on
the hypothesis of carbon factor movement and the game
theory, and built a Theoretical Model for carbon labeling to
lead low-carbon behavior based on the international
practices; (2) it simulated the impact of carbon tariffs on
world's macro-economy and Agri-trade in China and
worldwide using the Global Trade Analysis Project (GTAP)
model; (3) it has made the first attempt to see the differences
of willingness to pay for low-carbon products, purchasing
behavior and expectations for government subsidies between
consumers of different regions at different levels in China, by
adopting questionnaire survey and scenario experiment; and
(4) it has done an empirical analysis of carbon labels’ effect
on low carbon consumption behavior based on Structural
Equation Modeling (SEM) and experimental observation data
with large samples. Finally, it has proposed policy
recommendations based on the findings of the above
theoretic and empirical studies.
4LTR Press solutions give students the option to choose the
format that best suits their learning preferences. Students can
choose to use the traditional print text or they can explore the
Online experience by using their digital device. These options
are perfect for all students, as a digital experience is offered,
in addition to the traditional print. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.
For one-semester, undergraduate/graduate level courses in
Organizational Behavior. This title is a Pearson Global
Edition. The Editorial team at Pearson has worked closely
with educators around the world to include content which is
especially relevant to students outside the United States.
Vivid examples, thought-provoking activities—get students
engaged in OB. George/Jones uses real-world examples,
thought- and discussion-provoking learning activities to help
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students become
This text also provides the most contemporary and up-to-date
account of the changing issues involved in managing people
in organizations. The sixth edition features new cases,
material addressing the economic crisis, and expanded
coverage of ethics and workplace diversity. Accompanied by
mymanagementlab! See the hands in the air, hear the roar of
discussion–be a rock star in the classroom.
mymanagementlab makes it easier for you to rock the
classroom by helping you hold students accountable for class
preparation, and getting students engaged in the material
through an array of relevant teaching and media resources.
Visit mymanagementlab.com for more information.
Presenting state-of-the-art research from leading
investigators, this volume examines the processes by which
people understand their interpersonal experiences. Provided
are fresh perspectives on how individuals glean social
knowledge from past relationships and apply it in the here
and now. Also explored are the effects of biases and
expectancies about significant others on relationship
satisfaction and personal well-being. Broad in scope, the
book integrates findings from experimental social psychology
with insights from developmental, personality, and clinical
psychology. Throughout, chapters strike an appropriate
balance between theory and method, offering an
understanding of the core issues involved as well as the tools
needed to study them.
This readable, research-based book contains a somewhat
psychological approach that is balanced by engaging
business and management features. Clearly presented theory
is backed up by real-world cases, discussion questions, and
experiential exercises. Comprehensive coverage includes
organizational behaviour and management; personality and
learning; perception, attribution, and judgment of others;
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values, attitudes,
and
motivation; motivation in practice; groups and teamwork;
social influence, socialization, and culture; leadership;
communication; decision making; power, politics, and ethics;
conflict and stress; organizational structure; environment,
strategy, and technology; organizational change,
development, and innovation. For organizations' individuals
who want to be successful and happy in the workplace.
The new edition of Organizational Behavior includes a rich
array of exercises, cases, and applied materials such as the
Kouzes and Posner Leadership Practices Inventory and
Pfeiffer Annual Edition exercises available in the OB Skills
Workbook. It also focuses more on the hot topic of ethics
throughout the entire book to ensure it is contemporary and
engaging. The text also introduces two brand new key
features ‘Finding the Leader in You" and "Taking it Online".
"Finding the Leader in You", discusses leading in the
workplace in a personal and applied way. The goal is to make
the material more relevant and applicable to today's readers.
The "Taking it Online" feature will take the reader from the
book to an online case, activity, self-assessment, or video clip
of the leader they are reading about.
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