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Learn how to build advanced reports and
dashboards in Salesforce Lightning experience
About This Book Visualize and create advanced
reports and dashboards using Lightning Experience
Improve overall business efficiency with advanced
and effective reports and dashboards Understand
and create custom reports and dashboards Who
This Book Is For This book is targeted at
Salesforce.com administrators, business analysts,
and managers who use Salesforce.com for their
daily job and want to learn in depth about Salesforce
Reporting and Dashboard in Lightning Experience.
Readers should have a basic knowledge of
Salesforce, such as: Accounts, Contacts, Leads,
Opportunities and custom objects. What You Will
Learn Navigate in Salesforce.com within the
Lightning Experience user interface Secure and
share your reports and dashboards with other users
Create, manage, and maintain reports using Report
Builder Learn how the report type can affect the
report generated Explore the report and dashboard
folder and the sharing model Create reports with
multiple formats and custom report types Explore
various dashboard features in Lightning Experience
Use Salesforce1, including accessing reports and
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dashboards In Detail Built on the Salesforce App
Cloud, the new Lightning Experience combines the
new Lightning Design System, Lightning App
Builder, and Lightning Components to enable
anyone to quickly and easily create modern
enterprise apps. The book will start with a gentle
introduction to the basics of Salesforce reports and
dashboards. It will also explain how to access
reports in depth. Then you will learn how to create
and manage reports, to use Schedule Report, and
create advanced report configurations. The next
section talks about dashboards and will enable you
to understand and compare various types of
dashboard component and how you can benefit the
most from each of them. Then we move on to
advanced topics and explain tips and tricks related to
reports and dashboards, including reporting
snapshots, report parameters, and collaboration.
Finally, we will discuss how to access dashboards
and reports from the Salesforce1 mobile app. Style
and approach This comprehensive guide covers the
advanced features of the all new Salesforce
Lightning concepts and communicates them through
a practical approach to explore the underlying
concepts of how, when, and why to use them.
Get up to lightning speed with this fully updated,
bestselling guide to using Salesforce.com!
Salesforce.com For Dummies, 7th Edition gives you
an edge in building relationships and managing your
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company's sales, marketing, customer service, and
support operations. You’ll learn how to maximize the
new user interface to organize contacts, schedule
business appointments, use forecasting tools to
predict upcoming sales, make accurate projects
based on past performance, and more. Written by
Salesforce.com insiders with years of expertise in
CRM services, this new edition covers the latest
enhancements to Salesforce.com, the world's most
popular customer relationship management
software. You’ll find out how to determine the right
configuration to suit your business needs, and how
to use apps, widgets, and tools to personalize your
system. Then, you’ll explore prospecting leads,
managing accounts and partners, developing
contacts, tracking products, calculating forecasts,
and utilizing service and support. Customize the new
user interface with apps, widgets, and tools Prospect
leads, drive sales, and provide outstanding customer
service Manage contacts, identify opportunities, and
analyze your results Collaborate with colleagues
using Chatter More than 150,000 companies
worldwide use Salesforce.com as their CRM
solution—if you’re a new or existing user looking to
maximize the potential of the new UI, this book has
everything you need.
Learn how to convert website visitors into customers
Part science and part art, conversion optimization is
designedto turn visitors into customers. Carefully
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developed testingprocedures are necessary to help
you fine-tune images, headlines,navigation, colors,
buttons, and every other element, creating awebsite
that encourages visitors to take the action you seek.
Thisbook guides you through creating an
optimization strategy thatsupports your business
goals, using appropriate analytics tools,generating
quality testing ideas, running online experiments,
andmaking the adjustments that work. Conversion
optimization is part science and part art; thisguide
provides step-by-step guidance to help you optimize
yourwebsite for maximum conversion rates Explains
how to analyze data, prioritize
experimentopportunities, and choose the right
testing methods Helps you learn what to adjust, how
to do it, and how toanalyze the results Features
hands-on exercises, case studies, and a fullcolorinsert reinforcing key tactics Author has used
these techniques to assist Fortune 500clients You
Should Test That explains both the "why" and
the"how" of conversion optimization, helping you
maximize the value ofyour website.
This book is designed to accompany the Introduction
to Salesforce Analytics - Building Reports and
Dashboards class offered by Stony Point. A person
reading this book or a student in this class will to
build reports and dashboards utilizing basic and
advanced concepts . Although the book is designed
as a supplement to the class, it contains valuable
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exercises that will be useful for someone wishing to
learn on their own. This online, five hour class is
delivered by a live instructor and is specifically
designed to teach administrators, business analysts
or report writers how to utilize the basic and
advanced analytic capabilities of Salesforce. A
student in this class or reading this workbook will
learn the basic Salesforce object model, and how to
create and secure reports and dashboards. The
instructor will lead students through exercises to
create tabular, summary, matrix and join reports.
Students will learn advanced reporting functionality
such as charting, report summary fields, bucket
fields, conditional highlighting, advanced report filters
and building custom report types. Finally, the student
will learn how to create and run dashboards and
schedule and email reports and dashboards. Each
student will be given a practice learning environment
to participate in hands-on exercises during the class.
The student will be able to use that learning
environment indefinitely after the class without any
additional fee. Stony Point is a leading provider of
Salesforce training for sales people, customer
service personnel, marketers, system administrators,
developers and consultants. Stony Point delivers
public and private classes virtually and in-person at
locations throughout the world. Please visit
www.stonyp.com for more information on the classes
and services offered.
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AMPscript is a scripting language for Salesforce
Marketing Cloud. You can use it to create highly
sophisticated, personalized content through an
extensive set of functions.The language follows a
simple syntax and semantics. With an understanding
of the fundamentals, you can quickly gain proficiency
in AMPscript - no prior experience in scripting
languages is needed.This book extends the existing
Salesforce documentation to provide an authoritative
reference manual on AMPscript. Whether you are
inexperienced in writing scripts or are already highly
proficient in AMPscript, this book will enable you to
enjoy rapid development through clear explanations
and extensive documentation on all AMPscript
functions, including real-world supporting code
samples for you to reuse.
This book is not intended to be a deep-dive on
security, programming, reporting, configuration, etc.
but more of a high-level overview on salesforce.com,
Force.com development, tools, methodology and
other resources. We will not cover all aspects of
salesforce.com. We wrote this book to (hopefully)
become an invaluable resource for anyone new or
inexperienced with the Force.com platform. For new
administrators and developers coming on to the
platform, we see a gaping hole in existing reference
books. This book is not intended for end users or
advanced developers. This book is for people
somewhere in the middle; let's say a business
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analyst or a new Java or .NET developer. We would
like this to be the first book you pick up after your
boss walks in and says, "Let's take a look at
salesforce.com and see if we can build some
applications in the cloud."This book contains the
information that we wish we had when we started
developing applications on Force.com.
The Global Innovation Index 2020 provides detailed
metrics about the innovation performance of 131
countries and economies around the world. Its 80
indicators explore a broad vision of innovation,
including political environment, education,
infrastructure and business sophistication. The 2020
edition sheds light on the state of innovation
financing by investigating the evolution of financing
mechanisms for entrepreneurs and other innovators,
and by pointing to progress and remaining
challenges – including in the context of the economic
slowdown induced by the coronavirus disease
(COVID-19) crisis.
Build interactive dashboards using Salesforce
Einstein analytics. Explore all of your data quickly
and easily by providing AI-powered advanced
analytics, right in Salesforce. You will manage
datasets, query data with Salesforce Analytics Query
Language (SAQL), and customize dashboards.
Because Einstein Analytics is new, the curve to learn
this technology can be difficult. This book guides you
step-by-step in simple, easy-to-understand terms to
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get data from the Salesforce platform to the Einstein
Analytics platform and also shows you how to import
external data (e.g., CSV files). Core chapters focus
on understanding data sources, dataflow, dataset,
and lens leading up to building dashboards from
scratch. Advanced features such as data
transformation using computeExpression and
computeRelative as well as dataflow with a multivalue lookup are explored. What You Will Learn Use
data from Salesforce and external sources Create a
dataflow to build a flexible dataset Build dashboards
using Einstein Analytics Explore and analyze data
using Einstein Analytics Utilize SAQL and binding to
create advance dashboards Who This Book Is For IT
users getting started with Einstein Analytics,
Salesforce consultants starting new Einstein
Analytics projects, and power users familiar with
Salesforce reporting and dashboards who want to
get up to speed on new analytics features
Your fun and easy introduction to Salesforce.com and its
latest tools The frontrunner in the customer relationship
management (CRM) market, Salesforce.com has a rapidly
expanding influence over the way companies across the
globe interact with their clientele. Salesforce.com For
Dummies lends you an edge in building those relationships
and managing your company?s sales, marketing, customer
service, and support operations. With this accessible guide,
you will learn how to organize contacts, schedule business
appointments, use forecasting tools to predict upcoming
sales, make accurate projects based on past performance,
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and more. Covers the latest enhancements to
Salesforce.com, the world?s most popular customer
relationship management software, and explains how to
choose the right configuration to suit your business needs
Written by Salesforce.com insiders with years of expertise in
CRM services Details how to personalize your system,
prospect leads, manage accounts and partners, develop
contacts, track products, calculate forecasts, drive demand,
utilize service and support, share insights with Chatter,
enhance your online marketing, and more Close deals faster,
gain real-time visibility into sales, and collaborate instantly
with help from Salesforce.com For Dummies.
NEW YORK TIMES BESTSELLER • The founder and coCEO of Salesforce delivers an inspiring vision for successful
companies of the future—in which changing the world is
everyone’s business. “The gold standard on how to use
business as a platform for change at this urgent time.”—Ray
Dalio, founder of Bridgewater Associates and author of
Principles: Life and Work What’s the secret to business
growth and innovation and a purpose-driven career in a world
that is becoming vastly more complicated by the day?
According to Marc Benioff, the answer is embracing a culture
in which your values permeate everything you do. In
Trailblazer, Benioff gives readers a rare behind-the-scenes
look at the inner workings of one of the world’s most admired
companies. He reveals how Salesforce’s core values—trust,
customer success, innovation, and equality—and commitment
to giving back have become the company’s greatest
competitive advantage and the most powerful engine of its
success. Because no matter what business you’re in, Benioff
says, values are the bedrock of a resilient company culture
that inspires all employees, at every level, to do the best work
of their lives. Along the way, he shares insights and best
practices for anyone who wants to cultivate a company
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culture positioned to thrive in the face of the inevitable
disruption ahead. None of us in the business world can afford
to sit on the sidelines and ignore what’s going on outside the
walls of our workplaces. In the future, profits and progress will
no longer be sustainable unless they serve the greater good.
Whether you run a company, lead a small team, or have just
draped an ID badge around your neck for the first time,
Trailblazer reveals how anyone can become an agent of
change. Praise for Trailblazer “A guide for what every
business and organization must do to thrive in this period of
profound political and economic change.”—Jamie Dimon,
chairman and CEO of JPMorgan Chase “In Trailblazer,
Benioff explores how companies can nurture a values-based
culture to become powerful platforms for change.”—Susan
Wojcicki, CEO of YouTube
Leverage your Salesforce experience to learn how to design
high-performance end-to-end solutions using the Salesforce
platform and prepare for the Salesforce Certified Technical
Architect Review Board exam with this practical guide. You’ll
be able to gain not only technical expertise but also the soft
skills for communicating your solutions ...
B Corps are a global movement of more than 2,700
companies in 60 countries—like Patagonia, Ben & Jerry's,
Kickstarter, Danone North America, and Eileen Fisher—that
are using the power of business as a force for good. B Corps
have been certified to have met rigorous standards of social
and environmental performance, accountability, and
transparency. This book is the authoritative guide to the what,
why, and how of B Corp certification. Coauthors Ryan
Honeyman and Dr. Tiffany Jana spoke with the leaders of
over 200 B Corps from around the world to get their insights
on becoming a Certified B Corp, improving their social and
environmental performance, and building a more inclusive
economy. The second edition has been completely revised
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and updated to include a much stronger focus on diversity,
equity, and inclusion (DEI). These changes are important
because DEI can no longer be a side conversation—it must be
a core value for any company that aspires to make money
and make a difference. While this book is framed around the
B Corp movement, any company, regardless of size, industry,
or location, can use the tools contained here to learn how to
build a better business. As the authors vividly demonstrate,
using business as a force for good can help you attract and
retain the best talent, distinguish your company in a crowded
market, and increase trust in your brand.
Build and deploy scalable applications on the Salesforce
Lightning Platform using the latest features of Spring '19 Key
Features An end-to end-guide with practice tests to help you
achieve the Salesforce Platform Developer certification
Design data models, user interfaces, and business logic for
your custom applications Understand the complete
development life cycle from designing to testing Book
Description Salesforce Lightning Platform, used to build
enterprise apps, is being increasingly adopted by admins,
business analysts, consultants, architects, and especially
developers. With this Salesforce certification, you'll be able to
enhance your development skills and become a valuable
member of your organization. This certification guide is
designed to be completely aligned with the official exam study
guide for the latest Salesforce Certified Platform Developer I
release and includes updates from Spring '19. Starting with
Salesforce fundamentals and performing data modeling and
management, you’ll progress to automating logic and
processes and working on user interfaces with Salesforce
components. Finally, you'll learn how to work with testing
frameworks, perform debugging, and deploy metadata, and
get to grips with useful tips and tricks. Each chapter
concludes with sample questions that are commonly found in
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the exam, and the book wraps up with mock tests to help you
prepare for the DEV501 certification exam. By the end of the
book, you’ll be ready to take the exam and earn your
Salesforce Certified Platform Developer I certification. What
you will learn Solve sample questions and mock tests and
work with exam patterns Gain an understanding of declarative
Salesforce tools such as Process Builder, flows, and many
more Code in Salesforce using the Developer Console and
IDEs Grasp the basics of object-oriented programming Write
Apex classes, Visualforce pages, and Apex test classes with
easy-to-follow steps Explore the different deployment tools
that you can use to push metadata to different environments
Build custom declarative apps and programs on Force.com
platforms Who this book is for The Salesforce Platform
Developer I Certification Guide is for you if you want to learn
how to develop and deploy business logic and user interfaces
using the capabilities of the Lightning Platform. No prior
knowledge of Apex programming is required.
A surprisingly simple way for students to master any
subject--based on one of the world's most popular online
courses and the bestselling book A Mind for Numbers A Mind
for Numbers and its wildly popular online companion course
"Learning How to Learn" have empowered more than two
million learners of all ages from around the world to master
subjects that they once struggled with. Fans often wish they'd
discovered these learning strategies earlier and ask how they
can help their kids master these skills as well. Now in this
new book for kids and teens, the authors reveal how to make
the most of time spent studying. We all have the tools to learn
what might not seem to come naturally to us at first--the
secret is to understand how the brain works so we can unlock
its power. This book explains: • Why sometimes letting your
mind wander is an important part of the learning process •
How to avoid "rut think" in order to think outside the box •
Page 12/32

Read PDF Salesforce Le User Guide For Iphone
Why having a poor memory can be a good thing • The value
of metaphors in developing understanding • A simple, yet
powerful, way to stop procrastinating Filled with illustrations,
application questions, and exercises, this book makes
learning easy and fun.
Comment le numérique va disrupter votre industrie et votre
entreprise ? Comment les grandes entreprises conduisent
leur transformation ? Comment organiser et piloter la
transformation digitale de votre organisation ? Comment
limiter les risques et adopter les bonnes pratiques pour
réussir ? Face à la disruption causée par le numérique, la
transformation digitale est devenue un sujet majeur de
préoccupation et un enjeu stratégique pour toutes les
organisations quelle que soit leur taille : business, marketing,
ressources humaines, processus de production, système
d'informations, datas... C'est pour répondre à ce défi que
Vincent Ducrey et Emmanuel Vivier ont écrit Le Guide de la
transformation digitale. Après plus de dix-huit ans à
accompagner les grandes entreprises et organisations dans
le numérique, ils présentent une méthode pédagogique et
solide en six chantiers et cinq étapes pour penser et réussir la
transformation digitale de votre organisation. Que vous soyez
un dirigeant, un directeur marketing, un DRH, un DSI, un
directeur digital, un manager ou un collaborateur qui veut
comprendre et maîtriser les enjeux stratégiques à venir, cet
ouvrage a été pensé pour vous. L'ouvrage de référence pour
: 1. Comprendre les causes de la disruption liée au digital
(techno, start-ups, GAFA...) 2. Découvrir les 14 tendances
technologiques qui changent le monde 3. Maîtriser les 6
chantiers clés de la transformation digitale : management,
RH, technologie, data, marketing, mesure de la performance
4. Définir et établir une feuille de route en 5 étapes pour votre
transformation 5. Identifier les grandes erreurs à éviter 6.
Découvrir les questions clés à vous poser à chaque étape de
Page 13/32

Read PDF Salesforce Le User Guide For Iphone
votre transformation 7. Comprendre les recettes du succès
d'une vingtaine de grands décideurs 8. Apprendre
concrètement ce qui se cache derrière le jargon du digital 9.
Rendre votre structure et vos équipes plus agiles 10. Savoir
mesurer la performance de vos actions et campagnes Inclus
11. 4 grandes ruptures et 14 tendances technologiques qui
changent le monde 12. 100 start-ups qui vont disrupter les
industries traditionnelles 13. 6 chantiers clés pour réussir
votre transformation digitale 14. 5 étapes pour définir votre
feuille de route 15. 30 questions à vous poser pour appliquer
ces conseils à votre organisation 16. 20 témoignages de
décideurs du digital et avis d'experts 17. 101 mots pour tout
comprendre 18. 1 accès aux bonus (interviews, schémas,
bonnes pratiques) sur le site du livre :
www.guidedelatransformationdigitale.com et
www.hubinstitute.com
A Circular Economy seeks to rebuild capital, whether this is
financial, manufactured, human, social or natural, and offers
opportunities and solutions for all organisations. This book,
written by Walter Stahel, who is widely recognised as one of
the key people who formulated the concept of the Circular
Economy, is the perfect introduction for anyone wanting to
quickly get up to speed with this vitally important topic for
ensuring sustainable development. It sets out a new
framework that refines the concept of a Circular Economy and
how it can be applied at industrial levels. This concise book
presents the key themes for busy managers and
policymakers and some of the newest thinking on the topic of
the Circular Economy from one of the leading thinkers in the
field. Practical examples and case studies with real-life data
are used to elucidate the ideas presented within the book.
What's the secret to sales success? If you're like most
business leaders, you'd say it's fundamentally about
relationships-and you'd be wrong. The best salespeople don't
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just build relationships with customers. They challenge them.
The need to understand what top-performing reps are doing
that their average performing colleagues are not drove
Matthew Dixon, Brent Adamson, and their colleagues at
Corporate Executive Board to investigate the skills,
behaviors, knowledge, and attitudes that matter most for high
performance. And what they discovered may be the biggest
shock to conventional sales wisdom in decades. Based on an
exhaustive study of thousands of sales reps across multiple
industries and geographies, The Challenger Sale argues that
classic relationship building is a losing approach, especially
when it comes to selling complex, large-scale business-tobusiness solutions. The authors' study found that every sales
rep in the world falls into one of five distinct profiles, and while
all of these types of reps can deliver average sales
performance, only one-the Challenger- delivers consistently
high performance. Instead of bludgeoning customers with
endless facts and features about their company and products,
Challengers approach customers with unique insights about
how they can save or make money. They tailor their sales
message to the customer's specific needs and objectives.
Rather than acquiescing to the customer's every demand or
objection, they are assertive, pushing back when necessary
and taking control of the sale. The things that make
Challengers unique are replicable and teachable to the
average sales rep. Once you understand how to identify the
Challengers in your organization, you can model their
approach and embed it throughout your sales force. The
authors explain how almost any average-performing rep,
once equipped with the right tools, can successfully reframe
customers' expectations and deliver a distinctive purchase
experience that drives higher levels of customer loyalty and,
ultimately, greater growth.
Digital identity can be defined as the digital representation of
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the information known about a specific individual or
organization. Digital identity management technology is an
essential function in customizing and enhancing the network
user experience, protecting privacy, underpinning
accountability in transactions and interactions, and complying
with regulatory controls. This practical resource offers you a
in-depth understanding of how to design, deploy and assess
identity management solutions. It provides a comprehensive
overview of current trends and future directions in identity
management, including best practices, the standardization
landscape, and the latest research finding. Additionally, you
get a clear explanation of fundamental notions and
techniques that cover the entire identity lifecycle.
Migrate your data to Salesforce and build low-maintenance
and high-performing data integrations to get the most out of
Salesforce and make it a "go-to" place for all your
organization's customer information. When companies
choose to roll out Salesforce, users expect it to be the place
to find any and all Information related to a customer—the
coveted Client 360° view. On the day you go live, users
expect to see all their accounts, contacts, and historical data
in the system. They also expect that data entered in other
systems will be exposed in Salesforce automatically and in a
timely manner. This book shows you how to migrate all your
legacy data to Salesforce and then design integrations to
your organization's mission-critical systems. As the
Salesforce platform grows more powerful, it also grows in
complexity. Whether you are migrating data to Salesforce, or
integrating with Salesforce, it is important to understand how
these complexities need to be reflected in your design.
Developing Data Migrations and Integrations with Salesforce
covers everything you need to know to migrate your data to
Salesforce the right way, and how to design lowmaintenance, high-performing data integrations with
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Salesforce. This book is written by a practicing Salesforce
integration architect with dozens of Salesforce projects under
his belt. The patterns and practices covered in this book are
the results of the lessons learned during those projects. What
You’ll Learn Know how Salesforce’s data engine is
architected and why Use the Salesforce Data APIs to load
and extract data Plan and execute your data migration to
Salesforce Design low-maintenance, high-performing data
integrations with Salesforce Understand common data
integration patterns and the pros and cons of each Know realtime integration options for Salesforce Be aware of common
pitfalls Build reusable transformation code covering
commonly needed Salesforce transformation patterns Who
This Book Is For Those tasked with migrating data to
Salesforce or building ongoing data integrations with
Salesforce, regardless of the ETL tool or middleware chosen;
project sponsors or managers nervous about data tracks
putting their projects at risk; aspiring Salesforce integration
and/or migration specialists; Salesforce developers or
architects looking to expand their skills and take on new
challenges
Admin201 manual Conceptos básicos de CRM SFDC le dará
toda la información que necesita para administrar esta
potente aplicación de CRM. Es la guía definitiva de la
aplicación CRM de Salesforce Si usted está mirando para
mejorar las principales funciones, o que ya ha comenzado de
personalizar su sistema Salesforce CRM y buscan
orientación sobre las funciones avanzadas, este libro le
mostrará cómo obtener el máximo provecho de este
interesante producto.
Why an organization's response to digital disruption should
focus on people and processes and not necessarily on
technology. Digital technologies are disrupting organizations
of every size and shape, leaving managers scrambling to find
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a technology fix that will help their organizations compete.
This book offers managers and business leaders a guide for
surviving digital disruptions—but it is not a book about
technology. It is about the organizational changes required to
harness the power of technology. The authors argue that
digital disruption is primarily about people and that effective
digital transformation involves changes to organizational
dynamics and how work gets done. A focus only on selecting
and implementing the right digital technologies is not likely to
lead to success. The best way to respond to digital disruption
is by changing the company culture to be more agile, risk
tolerant, and experimental. The authors draw on four years of
research, conducted in partnership with MIT Sloan
Management Review and Deloitte, surveying more than
16,000 people and conducting interviews with managers at
such companies as Walmart, Google, and Salesforce. They
introduce the concept of digital maturity—the ability to take
advantage of opportunities offered by the new
technology—and address the specifics of digital
transformation, including cultivating a digital environment,
enabling intentional collaboration, and fostering an
experimental mindset. Every organization needs to
understand its “digital DNA” in order to stop “doing digital”
and start “being digital.” Digital disruption won't end anytime
soon; the average worker will probably experience numerous
waves of disruption during the course of a career. The
insights offered by The Technology Fallacy will hold true
through them all. A book in the Management on the Cutting
Edge series, published in cooperation with MIT Sloan
Management Review.
User story mapping is a valuable tool for software
development, once you understand why and how to use it.
This insightful book examines how this often misunderstood
technique can help your team stay focused on users and their
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needs without getting lost in the enthusiasm for individual
product features. Author Jeff Patton shows you how
changeable story maps enable your team to hold better
conversations about the project throughout the development
process. Your team will learn to come away with a shared
understanding of what you’re attempting to build and why.
Get a high-level view of story mapping, with an exercise to
learn key concepts quickly Understand how stories really
work, and how they come to life in Agile and Lean projects
Dive into a story’s lifecycle, starting with opportunities and
moving deeper into discovery Prepare your stories, pay
attention while they’re built, and learn from those you convert
to working software
Multiply Your Revenue. Enable Organizational Excellence.
When enablement is embraced as a company-wide initiative
and is sponsored by leadership all the way up to the CEO,
organizational magic happens. Teams align. Business results
accelerate. Culture transforms. ?In Enablement Mastery,
author Elay Cohen gives you his proven, straightforward, and
effective method for aligning people, processes, and priorities
with relevant learning, coaching, and communications. This
book will show you how to build organizational value and
multiply revenue outcomes by enabling your employees and
partners to be the best they can be. Geared toward
enablement professionals, this book teaches leadership
teams how to deploy the Enablement Process Map to align
go-to-market teams, create a learning culture, and make
communications relevant. Cohen will help you elevate
customer engagement and achieve hyper-growth business
outcomes.
Whether you are brand new to the world of Salesforce
communities or you are looking to take your Community
Cloud knowledge to the next level, this detailed guide will
help you to build and manage a Salesforce community by
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leveraging the declarative power of the platform with clicks,
not code. Each Salesforce community is a part of a
widespread ecosystem, with thousands of communities and
millions of users active today on Community Cloud. Through
valuable social and business tools, this online platform
enables companies to empower and equip their customers,
partners, and employees in new, powerful ways. In this book,
Philip Weinmeister, a Salesforce MVP and the first-ever
recipient of the “Community Cloud MVP” Trailblazer award,
leads you through the ins and outs of Salesforce communities
and provides you with an array of best practices to deliver topnotch business portals on the Salesforce platform. Practical
Guide to Salesforce Communities is the first book to
comprehensively cover this next-generation offering from
Salesforce, providing real, actionable guidance to help
individuals build effective and engaging online communities.
The book takes you through the entire process: from planning
and designing a community to configuration/build, setup, and
administration, all the way to deployment. Detailed
explanations are provided of key components, templates, and
features such as Community Builder, Audience Targeting,
Lightning Bolts, and much more. Additionally, considerations
and best practices are covered, including valuable tips and
insights. What You’ll Learn Plan and design a community
Conceptualize how employees, partners, and customers use
and benefit from communities Assess available templates and
make an informed selection decision Use Community Builder
and Lightning components within a Lightning community
template Apply topics and knowledge articles to a community
to increase value and adoption Inject process automation into
a community using Workflow, Flow, and Process Builder
Create dynamic and personalized user experiences with
audience targeting Build, export, and import unique templates
with the Lightning Bolt solution framework Provide community
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data for members or community managers Who This Book Is
For Salesforce administrators, Salesforce developers,
Salesforce functional architects, Salesforce business
analysts, and Salesforce community managers

Can we align global production and consumption
systems with sustainability? Can business growth
actually lead to a healthier planet? Can companies
innovate through the circular economy to create
competitive advantage and genuine impact? Waste to
Wealth proved that the emerging circular economy
advantage exists – now Lacy, Long and Spindler show
you how to realize it at speed and scale in The Circular
Economy Handbook. We stand at a crossroads, with
rising geopolitical and geo-economic tensions, massive
technological change and a host of social and
environmental challenges. We are pushing planetary
boundaries to their limits, with climate change and
threats to biodiversity and oceans as just a few
examples. Significant impacts are already being felt, and
both people and planet face potentially catastrophic and
irreversible consequences if we don’t urgently change
our global model and systems. Our current linear “take,
make, waste” models of production and consumption will
not be sustainable in a world of some 9 billion people by
2050, especially with ever-expanding rates of
consumption. Thriving within these dynamics demands
more than incremental adjustments to business-asusual. The circular economy offers a powerful means to
decouple growth from use of scarce and harmful
resources, enabling greater production and consumption
with fewer negative environmental impacts—at the same
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time, making companies more innovative and
competitive. In fact, this book shows that $4.5 trillion in
economic value is at stake. Delivering on the promise of
a circular economy demands impact and scale,
extending through value chains and, ultimately,
disrupting the entire economic system. In The Circular
Economy Handbook, the authors illuminate the path from
insight to action, from linear to circular. With case
studies, advice and practical guidance, they show
leaders how to pivot towards a holistic circular
organization, embedding circularity internally and
delivering broad-based system change. With unique
insights across business models, technologies, and
industries – featuring stories and real-world examples
from circular pioneers – this book is the essential guide
to help companies become leaders in the movement to
secure the circular economy advantage.
Offers guidance for using marketing automation
technology to define, schedule, segment, and track
marketing campaigns, beginning with what marketing
automation is and how to get started with the right
solution.
Essays cover market orientation, order management,
customer service, quality, service guarantees, customer
complaints, zero defects, and performance measurement
"Customer Success will become the authoritative book of
the emerging Customer Success industry and target any
business that is trying to focus, or re-focus, on customers
and will be applicable to all customer management roles
such as Account Manager, Customer Advocacy, Client
Relationship Manager, and Customer Success Manager
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along with the leadership of those organizations.
Customer Success will address the pains of how to start
creating a customer-centric company and how to think
strategically about Customer Success - how to organize,
compensate, find a leader, measure, etc. Customer
Success has exploded as one of the hottest B2B
movements since the advent of the subscription
business model"-Salesforce Marketing Cloud: Take your digital marketing
on a journey! Everything seems to be moving to the
cloud these days—and digital marketing is no exception!
Salesforce Marketing Cloud For Dummies guides you
through the use of Salesforce's exciting suite of cloudbased digital marketing solutions, which have the power
to help you plan, personalize, and optimize your
customers' journey. Written by a leader of the Salesforce
training and development team, Salesforce Marketing
Cloud users will find essential information on using the
suite of tools and tips and tricks that only an insider
would be able to share. With easy-to-follow instructions,
this guide helps you discover how to incorporate your
data sets into the tools to create models, campaigns, and
customer maps that enable you to create a positive
experience for your customers. As Salesforce.com's
multi-channel digital marketing platform, the Salesforce
Marketing Cloud focuses on helping you manage one-onone customer journeys. Leveraging a variety of features,
this suite of tools offers email marketing, mobile
marketing, social media marketing, content and
messaging, predictive intelligence, and more. Your ability
to navigate these features and functions will determine
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your digital marketing campaign's success, so it's critical
that you make the most of this tool! Navigate and
manage the Salesforce Marketing Cloud Define and
understand your customers' journeys—and how you fit
into them Engage your customers across devices,
ensuring consistent communication Use predictive data
to optimize engagement Salesforce Marketing Cloud For
Dummies helps you make the most of your investment in
the digital marketing world!
Évitez les biais cognitifs et améliorez vos performances
au travail Le biais cognitif est un mécanisme de pensée
affectant tout individu. Cela se traduit par une altération
du jugement, affectant ainsi nos prises de décision. Au
niveau professionnel, celles-ci peuvent entraîner de
graves conséquences, aussi bien sur le plan humain que
stratégique. Prenez les bonnes décisions. Avec plus de
30 techniques et outils vous permettant d’identifier les
biais cognitifs et d’éviter les distorsions, vous
apprendrez à prendre des décisions stratégiques justes
et non basées sur le jugement et l’intuition. Devenez un
manager performant. Ce guide changera votre façon de
manager et vous livrera de précieux conseils en
ressources humaines pour recruter les bonnes
personnes, inspirer vos collaborateurs, et développer
vos compétences managériales. Grâce aux conseils
d’experts, faciles à mettre en place, devenez un leader
inspirant! Dans ce livre, apprenez à: • Identifier les biais
cognitifs et comprendre la neuroscience • Cultiver votre
curiosité et votre empathie • Développer le potentiel de
vos collaborateurs • Augmenter la performance de vos
équipes et obtenir des résultats concrets Si vous êtes à
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la recherche d’un livre sur le management et la stratégie
d’entreprise tels que Vous allez commettre une terrible
erreur! ou Dream Team et que vous vous intéressez à la
neuroscience, alors vous devez lire Le Guide du
dirigeant : Nos biais inconscients.
Vous travaillez dans la com', dans le marketing, et vous
rédigez du contenu pour les réseaux sociaux, des blogs
ou des sites web, ce livre est fait pour vous ! Il regroupe
pour la première fois tous les trucs et astuces pour
améliorer vos textes, gagner en efficacité, séduire,
satisfaire et convaincre vos lecteurs, donc élargir votre
audience. On aurait tort de croire que dans un monde
entièrement digitalisé, il est possible de négliger
l'écriture. Au contraire ! Le contenu est primordial. Les
mots sont nos émissaires, ils disent à nos clients qui
nous sommes. Notre style rédactionnel peut nous faire
paraître intelligents ou stupides. Il peut nous donner l'air
amusant, chaleureux, compétent ou superficiels, voire
carrément assommants. Ann Handley, véritable papesse
du marketing Outre-Atlantique, offre dans ce guide ses
conseils d'experte en matière de création, de production
et de publication de contenu. Des conseils pratiques
indispensables, conçus pour obtenir de vrais résultats et
aboutir à une communication en ligne merveilleusement
percutante.
Break your revenue records with Silicon Valley’s
“growth bible” “This book makes very clear how to get
to hyper-growth and the work needed to actually get
there” Why are you struggling to grow your business
when everyone else seems to be crushing their goals? If
you needed to triple revenue within the next three years,
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would you know exactly how to do it? Doubling the size
of your business, tripling it, even growing ten times larger
isn't about magic. It's not about privileges, luck, or
working harder. There's a template that the world's
fastest growing companies follow to achieve and sustain
much, much faster growth. From Impossible to Inevitable
details the hypergrowth playbook of companies like
Hubspot, Salesforce.com (the fastest growing multibillion
dollar software company), and EchoSign—aka Adobe
Document Services (which catapulted from $0 to $144
million in seven years). Whether you have a $1 billion or
a $100,000 business, you can use the same insights as
these notable companies to learn what it really takes to
break your own revenue records. Pinpoint why you
aren’t growing faster Understand what it takes to get to
hypergrowth Nail a niche (the #1 missing growth
ingredient) What every revenue leader needs to know
about building a scalable sales team There’s no time
like the present to surpass plateaus and get off of the upand-down revenue rollercoaster. Find out how now!
If you are using Salesforce you are already committed to
getting the most out of your tech solutions. In the same
mindset, you want to get the most out of team workingmaybe you've heard of Agile and Scrum-but somewhere
along the way habits have formed which aren't achieving
that goal. It can be difficult to know how to start to
implement change, and even harder to take others with
you on that journey. But, as Ines says, 'it doesn't have to
be painful'.In this book, Ines will show you how to make
the most out of Agile to: - Motivate a team- Deliver value
to your customers and your business- Develop
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sustainable working practices- Encourage adaptability
and acceptance- Embrace mistakesEach chapter begins
with a real-life example to illustrate a relatable scenario,
and concludes with practical, easily implementable
suggestions that you can try immediately and
recommendations for further reading. Be reassured by
Ines' warm style and years of experience; she knows
what the real world is like and this book is your guide
through it
Because of their daily presence in the field and favored
relationships with their customers, salespeople are the
eyes and ears of their companies. In the new economic
war, managers cannot take the chance of not being fully
aware of the way they could be threatened by the
competition. Yet, organizations face great difficulties to
stimulate salespeople's collection and dissemination of
competitive intelligence, and to manage market-based
intelligence efficiently. This book aims to assist sales and
marketing managers in facing such challenges while
providing them with action-oriented answers to the
following key questions: What kind of information
salespeople should collect from the field and how to
transform such information into intelligence? How to
improve salespeople's competitive intelligence collection
and exploitation skills? How to enhance the sales force's
commitment to competitive intelligence activities? How to
manage and distill market-based intelligence throughout
the organization and maintain market leadership? And,
how to approach the ethical aspects of competitive
intelligence and remain protected against competitors'
competitive intelligence activities? By leveraging the
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latest research, practitioners' interviews, companies' best
practices, along with practical tools and guidelines, this
book help organizations achieve their market-orientation
strategy and maintain a sustainable competitive edge.
Your all-access guide to reaping the benefits of
Salesforce.com Salesforce.com has a rapidly expanding
influence over the way companies across the globe
interact with their clientele. Written by Salesforce.com
insiders with years of experience in customer
relationship management (CRM) solutions,
Salesforce.com For Dummies gives you an edge in
building relationships and managing your company's
sales, marketing, customer service, and support
operations. You'll discover how to organize contacts,
schedule business appointments, use forecasting tools
to predict upcoming sales, create accurate projects
based on past performance, and so much more. A
customizable, on-demand CRM solution, Salesforce.com
allows businesses to organize and manage all of their
customer information—leads, opportunities, contacts,
accounts, cases, and solutions—in one place. Whether
you're a Windows or Mac user, this down-to-earth,
friendly guide shows you how to maximize
Salesforce.com's capabilities to close deals faster, gain
real-time visibility into sales, and collaborate instantly.
Customize the new user interface with apps, widgets,
and tools Prospect leads, drive sales, and provide
outstanding customer service Manage contacts, identify
opportunities, and analyze your results Collaborate with
colleagues using Chatter If you're new to Salesforce.com
or an existing user looking for the latest tips and tricks to
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maximize its potential, this friendly guide has you
covered.
The sales team can often make or break the success of
new brands or products. This comprehensive guide
provides strategies, models and checklists to help
managers and directors strengthen the relationships of
their firm's sales force with their own or other brands,
maximizing turnover and profit in the long run.
4LTR Press solutions give students the option to choose
the format that best suits their learning preferences. This
option is perfect for those students who focus on the
textbook as their main course resource. Important
Notice: Media content referenced within the product
description or the product text may not be available in
the ebook version.
Beyond the Salesforce documentation - Fifth edition
Advanced Apex Programming in Salesforce is neither a
tutorial nor a book for beginners. Intended for developers
who are already familiar with the Apex language, and
experienced Java and C# developers who are moving to
Apex, this book starts where the Salesforce Apex
documentation leaves off. Instead of trying to cover all of
the features of the platform, Advanced Apex
programming focuses entirely on the Apex language and
core design patterns. You'll learn how to truly think in
Apex - to embrace limits and bulk patterns. You'll see
how to develop architectures for efficient and reliable
trigger handling, and for asynchronous operations. You'll
discover that best practices differ radically depending on
whether you are building software for a specific
organization or for a managed package. And you'll find
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approaches for incorporating testing and diagnostic code
that can dramatically improve the reliability and
deployment of Apex software, and reduce your lifecycle
and support costs. Based on his experience as a
consultant, Salesforce MVP and architect of major
AppExchange packages, Dan Appleman focuses on the
real-world problems and issues that are faced by Apex
developers every day, along with the obscure problems
and surprises that can sneak up on you if you are
unprepared. This fifth edition contains updates through
Winter 22 (API 53) along with significant new content
including a complete rewrite of chapter 6 (Triggers)
Comment réinventer le management et les RH dans un
monde global et digital ? Quelles sont les 12 tendances
clés pour anticiper le futur des organisations ? Quelles
sont les recettes du succès dans les start-up et les
grandes entreprises ? Comment rendre son organisation
et ses équipes plus agiles et efficaces ? Face à la
disruption numérique associée aux évolutions sociétales,
économiques et technologiques, le modèle d'entreprise
des Trente Glorieuses et sa "gestion des ressources,
relations et richesses humaines" est à bout de souffle.
Organisation pyramidale, relations en silo et
impersonnelles, process de décision séquentiels, perte
de sens... Les collaborateurs, tous niveaux hiérarchiques
confondus, trouvent de moins en moins leur compte
dans l'organisation. Il est l'heure de repenser l'entreprise,
de revoir nos notions du pouvoir et de revisiter nos ego
en misant sur l'agilité, le collaboratif et l'intelligence
émotionnelle. Avec ce guide, découvrez les 12 thèmes
clés pour réinventer le futur des RH et du management.
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Que vous soyez dirigeant, DRH ou RRH, directeur
digital, acteur de l'innovation, journaliste, chercheur,
philosophe, étudiant, manager ou collaborateur, si vous
voulez comprendre et maîtriser les enjeux stratégiques à
venir et contribuer au changement, cet ouvrage a été
pensé pour vous. L'ouvrage de référence pour :
Comprendre les nouveaux enjeux en matière de RH et
de management dans un monde global et digital
Découvrir de manière concrète les dernières pratiques
en agilité, intelligence collective, management 2.0, etc.
Maîtriser les 4 dimensions du futur des RH et du
management avec la matrice BEST Retenir les 5 notions
clés et les 5 actions à expérimenter pour chacun des 12
chapitres du livre Développer une approche agnostique
et multidisciplinaire s'appuyant sur des travaux de
recherche issus d'activités variées : neurosciences,
psychologie, philosophie, théorie des organisations et du
management... Découvrir les pratiques innovantes de 25
grandes entreprises et start-up : AlteRHego, Boulanger,
Colas, Covéa, Danone, Demain Conseil, EFAP, Engie,
l'État-major des armées, Workplace by Facebook,
Ferpection, la Française des Jeux, Germinal, ING Bank,
Pierre Fabre, La Redoute, Le Bon Coin, Leroy Merlin,
Nestlé, Octo Technology, Shades of Gray, Sony Music,
Spie Batignolles, Talentsoft, TF1, Toucan Toco...
Apprendre ce qui se cache derrière le jargon du
management à l'ère numérique Inclus 12 chapitres
thématiques sur les pratiques innovantes en RHmanagement 40 témoignages, avis d'experts et cas
d'études concrets 40 schémas de synthèse 15
illustrations pour rendre compte de nos travers 101 mots
Page 31/32

Read PDF Salesforce Le User Guide For Iphone
pour tout comprendre 1 accès aux bonus (vidéos,
articles, schémas) sur le site dédié :
http://guidedufuturdesrhetdumanagement.com 1 groupe
Linkedln privé "Leadership & RH : quel futur ?" pour
poursuivre les échanges :
https://www.linkedin.com/groups/8755375
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