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The first book in the Voices of Experience series (Grades K–3) is for when you are just getting
to know your students. The author’s best ideas are presented in four activity-based sections:
Relationships: how to build successful and respectful relationships Organization: how to
establish a safe and orderly environment Assessment: how to involve students in their own
assessment Reliables: how to keep your students active and engaged
Discover the secrets of some of the world’s leading shops and online businesses. This is the
book which reveals what the most successful businesses in the world already know. Find your
‘Big Idea’ and learn how that sets you apart from the competition Learn critical lessons from
the pioneers of retail Understand what customers really want from your format Find out how to
build strong store teams Become skilled in delighting your customers Covering everything from
creating the ultimate retail experience to understanding the customer and the importance of
motivated shop floor workers, this is the book that will equip managers, team-workers, retail
entrepreneurs and indeed anybody who sells direct to customers, with practical winning ideas
and strategies.
Highlighting the skills and considerations needed to manage products, Virginia Grose
introduces key processes such as product development, the supply chain and branding to help
you quickly get to grips with the business side of fashion. Examining traditional and newer
roles within the industry, discussing the roles of buyers, retailers and merchandisers interviews
and case studies give insight into the realities of this competitive industry. This second edition
has all new case studies, interviews and projects as well as coverage of sustainable practice,
the use of social media, the circular economy and slow fashion. There's also more on digital
storytelling, online and offline retailing and elements of retail entertainment for customers plus
the impact of fast fashion throughout the industry.
Grade level: 4, 5, 6, 7, 8, e, i, s, t.
Business schools have long enticed students into their MBA programs with the promise that,
after a short stint spent studying the ins and outs of the business world, they will be able to
step right into the upper echelons of management or launch a business that soon has them
flitting about the world in a private jet. "Sounds great," you say. "Sign me up!" Not so fast.
Sure, business school might prove a necessary prerequisite for those aiming to gain
employment at a large financial institution, land a job with a consultancy, or accelerate their
journey to managerial superstardom at a Fortune 500 company. But for aspiring entrepreneurs
and established business owners alike, the truth of the matter is this: The ability to get a
business off the ground and running successfully is not the byproduct of toiling away in a
classroom, learning esoteric subjects like the economics of competition. Rather, all it takes to
start and run a truly successful business are a few sensible, time-proven techniques that have
been needlessly forgotten in business innovators' haste to reinvent the wheel. That's why, in
The Street Smart MBA, Steve Babitsky and James J. Mangraviti, Jr., encourage you to ditch
class—or, better yet, ditch b-school altogether—and go back to the business basics with a series
of ten simple steps that will do more for your company than the letters M, B, and A ever will.
There are no forays into game theory in The Street Smart MBA, no parables, and no
intellectualizing. Instead what you will find is a practical, easy-to-understand, step-by-step
business strategy guide that encourages you to revive a handful of basic yet essential
practices that many business owners have lost sight of, such as: Building a brand that is so
synonymous with quality that you'll be able to maximize your company's profits in no time;
Turning your company's products and services into profits by finding your company a niche,
working with deadlines, and honoring your company's image above all else; Dealing with
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customer complaints head-on so that you can turn gripes into opportunities; Doing favors,
mentoring, and sending gifts, in order to grow your business network; And much more. With its
emphasis on ten simple yet time-honored principles that lead to business success, The Street
Smart MBA is all the business education that entrepreneurs with great ideas and business
owners with the drive to succeed will ever need.
Connected customers, using a wide range of devices such as smart phones, tablets, and
laptops have ushered in a new era of consumerism. Now more than ever, this change has
prodded marketing departments to work with their various IT departments and technologists to
expand consumers’ access to content. In order to remain competitive, marketers must
integrate marketing campaigns across these different devices and become proficient in using
technology. The Handbook of Research on Innovations in Technology and Marketing for the
Connected Consumer is a pivotal reference source that develops new insights into applications
of technology in marketing and explores effective ways to reach consumers through a wide
range of devices. While highlighting topics such as cognitive computing, artificial intelligence,
and virtual reality, this publication explores practices of technology-empowered digital
marketing as well as the methods of applying practices to less developed countries. This book
is ideally designed for marketers, managers, advertisers, branding teams, application
developers, IT specialists, academicians, researchers, and students.
In Inside the Mind of the Shopper , world-renowned retail consultant Dr. Herb Sorensen, Ph.D.
uncovers the truth about the retail shopper and rips away the myths and mistakes that lead
retailers to miss their greatest opportunities. Every year, says Sorensen, shoppers will spend a
quadrillion seconds in supermarkets and they'll waste 80% of that time. Drawing on Sorensen's
breakthrough second-by-second analysis of millions of shopping trips, this book reveals how
consumers actually behave, move, and make buying decisions as they move through
supermarkets and other retail stores. Sorensen presents powerful, tested strategies for
designing more effective stores, improving merchandising, and driving double-digit sales
increases. He identifies simple interventions that can have dramatic sales effects, and shows
why many common strategies simply don't work. You'll learn how to appeal to the "quick trip"
shopper, make the most of all three "moments of truth," understand consumers' powerful instore migration patterns, improve collaboration between manufacturers and retailers, learn the
lessons of Stew Leonard's and other innovators, and much more. Then, in Part II, Sorensen
presents revealing interviews with several leading in-store retail experts, including crucial
insights on using technology and retailing to multicultural communities. ¿ The world's #1 guide
to retail success, complete with crucial, up-to-date insights--including new case studies, ideas,
strategies, and tactics from today's best retailers, like TopShop, IKEA, and Best Buy. Smart
Retail incorporates several valuable chapters, including: Opportunities to learn from past retail
pioneers: simple yet effective strategies your competitors have forgotten. How to use data to
drive profit and growth. How to do more with less, and maximize the value each team member
brings to the table. How to use new technology to develop highly productive, innovative
"Remote Teams." Covering everything from creating the ultimate retail experience to
understanding the customer and the importance of motivated workers, this is the book that will
equip managers, teamworkers, retail entrepreneurs and indeed anybody who sells direct to
customers, with practical winning ideas and strategies.
When picking out a home, there are a number of aspects to keep in mind: location, size, and
layout. One issue that many people neglect is energy conservation, which is quickly becoming
one of the most important aspects of modern life. How do make your home energy wise?
Where do you start? What aspects of home living can affect, and be affected by, our energy
choices? This task can be momentous and intimidating. The Energy Wise Home: Practical
Ideas for Saving Energy, Money, and the Planet makes it easy. Jeff Dondero walks you
through your home’s walls, doors, windows, and roof, room by room and appliance by
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appliance, breaking them down into simple terms so that you can make the smartest energy
and resource choices possible. He even covers gardens and garages, explaining what
household items cost to run, how to conserve energy when using them, giving guidance on
what’s sustainable and what isn’t. This encyclopedic manual is very helpful for understanding
the machine that is your house, and how to keep it maintained and running well and “green”
while saving you money. This guide is a great fit to make sure that you make the best of your
home and the resources that power and run it. Conservation in the home is something that you
owe to yourself, your family, and your planet.
The objectives of this book are: To share what are the excitements and challenges facing in
the retailing industry. To create different strategies by using the right retail format strategy to
meet the specific target market segment. How retailers able to create a competitive advantage
edge over competitors in order to achieve sustainable growth in revenue and profit in the
longer term for the organization. Successful SMART Retailing = How to define your SPECIFIC
target market segment to MEET your customers needs and wants in order to create a
competitive ADVANTAGE edge to achieve sustainable financial performance RESULTS by
utilizing the current TECHNOLOGICAL advancement and implementing of
ENTREPRENEURSHIP mindset.
Unlock the creative power of collaborative teams Imagine telling your group their next task will
be building a life-size model of a humpback whale in the foyer. Would they gaze at you with
blank stares, or would their eyes light up as they turn to each other to get busy? Written by a
team of five educators, the Collaborative Creativity Idea Book is designed to grow a culture of
collaborative creativity in educational and professional environments. This idea book helps
educators venture out from Robert Kelly’s seminal Collaborative Creativity: Educating for
Creative Development, Innovation and Entrepreneurship to discover a wealth of practical
learning activities educators can start using today. The Collaborative Creativity Idea Book goes
beyond team-building exercises and icebreakers to walk you through five stages to establish a
culture of collaborative creativity: - Getting to Know Each Other: build trust and identify
strengths among individuals when they first form a group - Learning to Listen: enhance group
interactivity through the development of deep and active listening, allowing ideas to multiply The Design Process: prepare as a group to tackle larger-scale initiatives that move into realworld contexts - Growing the Collaborative Culture of Creativity: establish sophisticated group
norms to take on creative-design initiatives of greater complexity - Collaborative Creativity for
Real-World Audiences: tap into the creative power of the group to engage in real-world
problems for real-world audiences Whether as a support for the Collaborative Creativity
textbook or as a standalone resource, the Collaborative Creativity Idea Book for Educators
empowers groups to exponentially increase their creative potential to accomplish amazing
results.

A new collection filled with winning ideas and strategies for improving your
sucess in the retail business ... 2 authoritative books, now in a convenient eformat, at a great price! Smart Retail, the world's #1 guide to retail success,
complete with crucial, up-to-date insights--including new case studies, ideas,
strategies, and tactics from today's best retailers, like TopShop, IKEA, and Best
Buy. Covering everything from creating the ultimate retail experience to
understanding the customer and the importance of motivated workers, this is the
book that will equip managers, team-workers, retail entrepreneurs and indeed
anybody who sells direct to customers, with practical winning ideas and
strategies. Competing in Tough Times brings together the powerful new
strategies that world-class retailers, like Trader Joe's, Costco, and Nordstrom,
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are using today to survive--and thrive--in a brutally unforgiving retail environment.
Internationally respected retail management expert Barry Berman shows retailers
and their suppliers exactly how to build effective strategies based on cost and
differentiation, plan and implement those strategies, and measure the results.
Berman offers detailed coverage of implementing strategies based on becoming
the low-cost provider and minimizing product proliferation; enhancing the service
experience; developing and maintaining a strong private label program; and
more. From world-renowned experts Richard Hammond and Barry Berman.
Discover the secrets of some of the world's leading shops and online businesses.
This is the book which reveals what the most successful businesses in the world
already know. Find your 'Big Idea' and learn how that sets you apart from the
competition. Learn critical lessons from the pioneers of retail. Understand what
customers really want from your format. Find out how to build strong store teams.
Become skilled in delighting your customers. Covering everything from creating
the ultimate retail experience to understanding the customer and the importance
of motivated shop floor workers, this is the book that will equip managers, teamworkers, retail entrepreneurs and indeed anybody who sells direct to customers,
with practical winning ideas and strategies.
The first book in the Voices of Experience series (Grades 4–8) is for when you
are just getting to know your students. The author’s best ideas are presented in
four activity-based sections: Relationships: how to build successful and respectful
relationships Organization: how to establish a safe and orderly environment
Assessment: how to involve students in their own assessment Reliables: how to
keep your students active and engaged
Retail Survival of the Fittest: 7 Ways to Future-Proof Your Retail Store is a
practical guide to modern-day retail success. Learn how to use mobile
technology, big data, and other digital tools to improve your brick-and-mortar
store and ensure that it is well-equipped to engage and convert today’s savvy
shoppers. From understanding consumers and boosting customer loyalty to
leveraging data and implementing an omnichannel retail strategy, Retail Survival
of the Fittest gives you need-to-know lessons on how to adapt to the new and
increasingly competitive retail playing field. In addition to providing insights and
how-to tips, Retail Survival of the Fittest also introduces you to other successful
merchants and shows you exactly what they do to thrive in the modern retail
realm. Most important, each chapter comes with a set of action steps to help you
implement the tips discussed in the book and enable you to get started on futureproofing your store.
Jak mít v prodejn? více spokojených zákazník? a vyd?lat více pen?z? ?ím se liší
úsp?šné prodejny od t?ch, které živo?í na pokraji zájmu? Jak atraktivn?
uspo?ádat prodejní prostory? Jak nalákat zákazníky do prodejny, p?ekvapit je a
pot?šit, aby se vrátili znovu? Jak efektivn? vést a motivovat prodejní tým? To vše
a mnohem více se dozvíte v této ojedin?lé knížce, jejíž t?etí vydání obsahuje
krom? ?ady nových praktických rad a užite?ných poznámek p?edevším
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znamenité nápady, strategie a taktické myšlenky, které posunuly nejúsp?šn?jší
maloobchodníky na vrchol. Objevte tajemství stojící za úsp?chem t?ch nejv?tších
a nejlepších a u?te se od nich. Autor jim položil prostou otázku: "Díky ?emu jste
tak dob?í?" Odpov?di jsou více než inspirující a tato kniha vám ukáže, jak je
aplikovat v praxi. Knížka je ur?ena majitel?m a vedoucím prodejen, manažer?m i
prodava??m, kte?í se cht?jí stát opravdu úsp?šnými profesionály.
The world's #1 guide to retail success, complete with crucial, up-to-date insights--including new
case studies, ideas, strategies, and tactics from today's best retailers, like TopShop, IKEA, and
Best Buy. Smart Retail incorporates several valuable chapters, including: Opportunities to
learn from past retail pioneers: simple yet effective strategies your competitors have forgotten.
How to use data to drive profit and growth. How to do more with less, and maximize the value
each team member brings to the table. How to use new technology to develop highly
productive, innovative "Remote Teams". Covering everything from creating the ultimate retail
experience to understanding the customer and the importance of motivated workers, this is the
book that will equip managers, team-workers, retail entrepreneurs and indeed anybody who
sells direct to customers, with practical winning ideas and strategies. ¿ Retail marketing is
undergoing cataclysmic change, driven by upheavals in media, consumer attitudes, and the
retail industry itself. Retailers know they must invest more heavily in marketing, both to build
brands and to drive sales. But how? In Shopper Intimacy , two leading experts offer the first
comprehensive, research-based guide to building winning retail marketing programs. Drawing
on a decade of customer research, the authors introduce: ¿ A start-to-finish system for
planning and executing effective campaigns. ¿ Powerful new tools for influencing shopper
behavior and driving better results. Practical, workable techniques for measuring performance
– including a breakthrough approach for measuring ROI from the standpoint of all
stakeholders. ¿ Best practices models for integrating internal and syndicated research. Trend
analysis to help retailers chart the future trajectory of marketing, and position themselves
appropriately. ¿ Shopper Intimacy contains extensive case studies, charts, pictures, and
illustrations designed to deepen marketers’ understanding. Above all, it presents practical
learnings that cut across all retail segments, with data to support the authors’ conclusions, and
techniques for successfully applying them.
Vali G. Heist began organizing at the age of five while cleaning up her room with her older
sister. She started her professional organizing business after years of being asked to organize
the homes of her family and friends. Organize This! Practical Tips, Green Ideas, and
Ruminations about your CRAP began as a collection of the organizing columns she wrote for a
local newspaper. CRAP is Vali’s acronym that means Clutter that Robs Anyone of Pleasure.
The book includes numerous tips on how to organize, green ways to recycle unwanted CRAP,
success stories from clients, and further ruminations about CRAP. Vali helps her readers
explore why they have so much CRAP in their homes, why they don’t throw it out, and why
they don’t want to deal with it. She helps the reader answer those questions and provides
practical, easy tips to organize their homes and help them live the life they really want. In
addition, her book is chock-full of organizing resources, is fun to read, and makes a great gift
for the organized person as well as the organizationally-challenged. Vali’s insight helps
readers learn the difference between belongings and CRAP and empowers them to discover
that less is more. Her book also proposes how to live a more ‘green’ life and help save the
planet in the process. Her passion is to find simple, easy to implement ways to organize life at
home and at work and pass them on to her readers. Bob Rios, of Bob Rios Visual Strategies,
created unique cartoons for the book to illustrate the dilemmas many readers face as they
organize and unclutter their lives. Bob is a graphic designer, website developer and of course a
talented illustrator, who lives in Lebanon, Pennsylvania with his wife and five children. Bob
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uses his creativity and design expertise to further the business goals of his clients. Through
consultation and conversation, he gathers content, colors, type, illustrations, and shapes to
capture and convey a company’s message. You’ll find his self-portrait on page 99 of the book!
Donna Smallin, Certified Professional Organizer and author of Organizing Plain & Simple and
several other books on organization describes Vali’s book as “Simultaneously witty and
practical, Organize This! is the intelligent person’s guide to a simpler, more organized life.”
Look for Donna’s latest eBook entitled How to Declutter and Make Money Now! by Donna
Smallin Kuper. Chris Crouch is president and founder of DME Training and Consulting, author
of several books on improving productivity and developer of the GO System training course.
He describes Vali’s book: “Stuff, or as Vali calls it, CRAP, can and will easily find its way into
your life. The challenge is to limit the inflow and purge the unnecessary items that somehow
remain stuck in your environment. Vali's insightful book will help you accomplish those two lifechanging goals.” Chris continues to research and study both the mental and physical aspects
of living a more joyful and productive life and pass them on to his readers. Debbie Lillard,
Certified Professional Organizer and author of Absolutely Organize Your Family and Absolutely
Organized: A Mom’s Guide describes Vali’s book: “Vali writes with an environmentally
responsible attitude towards ridding the world of CRAP. She understands the causes of
disorganization, leaves judgment at the doorstep, and jumps right in to tackle the problems.
Her resources are valuable – this is a book you’ll want to recycle and reuse again and again.”
Debbie owns an organizing business in Broomall, Pennsylvania and shares her expert advice
on various media channels. Vali wants readers to know that the goal of organizing isn’t to
have a perfect, ‘Better Homes and Garden’ house (hers isn’t!), but rather to provide order to
enjoy the space you have, handle the tough times with grace, and aspire to live the best life
possible!
A new collection filled with winning ideas and strategies for improving¿ your sucess in the retail
business... 2¿authoritative books, now in a convenient e-format, at a great price! Smart Retail,
the world's #1 guide to retail success, complete with crucial, up-to-date insights--including new
case studies, ideas, strategies, and tactics from today's best retailers, like TopShop, IKEA, and
Best Buy. Covering everything from creating the ultimate retail experience to understanding the
customer and the importance of motivated workers, this is the book that will equip managers,
team-workers, retail entrepreneurs and indeed anybody who sells direct to customers, with
practical winning ideas and strategies.¿ Competing in Tough Times brings together the
powerful new strategies that world-class retailers, like Trader Joe’s, Costco, and Nordstrom,
are using today to survive--and thrive--in a brutally unforgiving retail environment.
Internationally respected retail management expert Barry Berman shows retailers and their
suppliers exactly how to build effective strategies based on cost and differentiation, plan and
implement those strategies, and measure the results.¿Berman offers detailed coverage of
implementing strategies based on becoming the low-cost provider and minimizing product
proliferation; enhancing the service experience; developing and maintaining a strong private
label program; and more. From world-renowned experts Richard Hammond and Barry Berman.
The third book in the Voices of Experience series (Grades 4–8) is for the end of the year when
you are wrapping things up in your classroom. The author’s best ideas are presented in four
activity-based sections: Relationships: how to build successful and respectful relationships
Organization: how to establish a safe and orderly environment Assessment: how to involve
students in their own assessment Reliables: how to keep your students active and engaged
Established in 1911, The Rotarian is the official magazine of Rotary International and is
circulated worldwide. Each issue contains feature articles, columns, and departments about, or
of interest to, Rotarians. Seventeen Nobel Prize winners and 19 Pulitzer Prize winners – from
Mahatma Ghandi to Kurt Vonnegut Jr. – have written for the magazine.

Communicate, congregate and collaborate more effectively than ever Smart
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Teams will help your team to go beyond personal productivity to enhance team
productivity. Building on the concepts presented in Smart Work, which focuses
on personal productivity, this book shows you how to turn unproductive team
behaviours that create friction into ‘superproductive’ behaviours that promote
flow. Productivity is, at its core, a leadership issue — and this book provides
practical guidelines that help you build a culture where productivity thrives.
Working together can be a drag — literally. Email noise, unproductive meetings
and poorly organised projects can stifle creativity and disrupt everyone’s
workflow. But by creating team agreements that raise awareness of the negative
impact of our behaviours, you build the desire and capability to change. This
book is packed with tips, guidelines and expert insights for leaders and managers
at any level. Foster a culture of ‘superproductivity’ Create a set of Smart Team
principles to guide cooperation Run fewer, shorter and more effective meetings
Collaborate more productively on projects Reduce urgency, interruptions and
email noise People want their work to matter, they want to make an impact and
they want to do it all with a healthy work-life balance — productivity is the key to
making it all happen. Smart Teams shows you how to implement the culture shift
that will allow your team to flourish.
We all have the ability to think conceptually and creatively, but for many of us this
potential lies untapped. Smart Thinking will teach you how to generate your own
original ideas, create new concepts, assess risk, solve problems and make
balanced decisions. Above all, this book will show you how to truly think for
yourself.
SMART RETAIL IS THE HOW-TO RETAIL BIBLE. Smart Retail reveals what the
most successful retailers in the world know and how you can apply their secrets
to your own business. Fully revised and updated, this new edition includes the
latest success stories, new ideas and strategic and tactical thinking to help grow
your sales. Based on one simple question, which Richard Hammond posed to the
world’s leading retailers: ‘What makes you so good?’, Smart Retail shows you
how to use some of the best winning ideas, strategies and tactical thinking.
Discover the secrets of great retailing Boost sales with practical advice from the
best retailers in the world Learn how to delight customers and keep them coming
back for more Covering everything from creating the ultimate retail experience to
understanding your customer and the importance of a motivated team, this is the
book that will equip managers, ambitious team-workers, retail entrepreneurs and
indeed anybody who sells direct to customers, with practical winning ideas and
strategies.
Why Customers Would Rather Have a Smartphone than a Car explores some of
the fundamental changes in consumer behaviour: Why do we buy less in shops
and more on the internet? Why do we spend more on gadgets, smartphones and
apps and not more on food, holidays or clothing? Why do most business people
only look at symptoms and not the causes of changing customer behaviour? The
new generation buys differently from the baby boomers; they have different
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priorities and preferences. The internet has changed us in the way we think, act
and communicate. Whilst many retailers now understand the need for change,
few of them have established convincing or sustainable models for the future.
Cor Molenaar argues that by understanding the drivers behind these new
consumer behaviours, retailers can identify the opportunities this represents and
adapt their offering accordingly. The kind of relationship retailing he advocates
involves the way the retailer interacts with their customer; the new environment
that they need to sustain along with their ability to relate customer data,
technology and new services. The author interweaves examples from traditional
and virtual retailing with his research on consumer psychology and buying
behaviour to offer a sophisticated and at times challenging guide for all those
involved in retailing, as well as those responsible for planning and designing
social and retail space.
SMART RETAIL IS THE HOW-TO RETAIL BIBLE. Smart Retail reveals what the
most successful retailers in the world know and how you can apply their secrets
to your own business. Fully revised and updated, this new edition includes the
latest success stories, new ideas and strategic and tactical thinking to help grow
your sales. Based on one simple question, which Richard Hammond posed to the
world's leading retailers: 'What makes you so good?', Smart Retail shows you
how to use some of the best winning ideas, strategies and tactical thinking.
Discover the secrets of great retailing Boost sales with practical advice from the
best retailers in the world Learn how to delight customers and keep them coming
back for more Covering everything from creating the ultimate retail experience to
understanding your customer and the importance of a motivated team, this is the
book that will equip managers, ambitious team-workers, retail entrepreneurs and
indeed anybody who sells direct to customers, with practical winning ideas and
strategies. 'The heart of every retail success is the delivery of a great customer
experience. In mapping out how to do that, this book is worth its weight in gold'
Ian Shepherd, Chief Commercial Officer, Odeon & UCI 'I highly recommend
Smart Retail as part of any retailer's essential toolkit.' Rowan Gormley, CEO
Majestic Wine PLC 'A really practical and helpful guide, essential reading for
anyone involved in retailing.' Charles Dunstone, Founder and Chairman - The
Carphone Warehouse 'The heart of every retail success is the delivery of a great
customer experience. In mapping out how to do that, this book is worth its weight
in gold.' Ian Shepherd, Chief Commercial Officer, Odeon & UCI 'Clear thinking
with practical retail insight to get to innovative yet pragmatic ideas.' Alex Windle Marketing Director BP 'A toolkit of retailing skills to take you beyond survival, to
super-performance.' Angus Thirlwell, Founder - Hotel Chocolat 'Congratulations
on pulling together such a comprehensive list of essential learnings.' Cliff
Burrows, Group President USA & Americas - Starbucks 'This book is full of
practical good things to make running stores that bit easier to get right.' Julian
Richer, Chairman and Founder - Richer Sounds 'A wonderful insight into the
world of retailing. A fun and inspiring read.' Vittorio Radice, Saviour of Selfridges
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