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For courses in Introductory Business Statistics. Real Data. Real Decisions. Real
Business. Now in its 13th Edition, Statistics for Business and Economics
introduces statistics in the context of contemporary business. Emphasizing
statistical literacy in thinking, the text applies its concepts with real data and uses
technology to develop a deeper conceptual understanding. Examples, activities,
and case studies foster active learning in the classroom while emphasizing
intuitive concepts of probability and teaching students to make informed business
decisions. The 13th Edition continues to highlight the importance of ethical
behavior in collecting, interpreting, and reporting on data, while also providing a
wealth of new and updated exercises and case studies. Pearson MyLabTM
Statistics not included. Students, if MyLab is a recommended/mandatory
component of the course, please ask your instructor for the correct ISBN and
course ID. MyLab should only be purchased when required by an instructor.
Instructors, contact your Pearson rep for more information. MyLab is an online
homework, tutorial, and assessment platform designed to personalize learning
and improve results. With a wide range of interactive, engaging, and assignable
activities, students are encouraged to actively learn and retain tough course
concepts.
Part of the best-selling David Moore introductory statistics textbook family, The
Practice of Statistics for Business and Economics uses a similar, accessible
approach found in The Basic Practice of Statistics but applies to the world of
business and economics. With The Practice of Statistics for Business and
Economics, instructors can help students develop a working knowledge of data
production and interpretation in a business and economics context, giving them
the practical tools they need to make data-informed, real-world business and
economic decisions from the first day of class.
BASIC STATISTICS FOR BUSINESS AND ECONOMICS, 4/e contains
comprehensive coverage of statistical tools and methods delivered in a student
friendly, step-by-step format. The text is non-threatening and presents concepts
clearly and succinctly with a conversational writing style. All statistical concepts
are illustrated with solved applied examples immediately upon introduction.
Modern computing tools and applications are introduced, but the text maintains a
focus on presenting statistics content as oppose to technology or programming
methods, this edition continues as a 'students' text with increased emphasis on
interpretation of data and results. This essentials version of the more
comprehensive text includes 13 chapters (versus 20 chapters in the longer 11/e),
in a two-color format, with some condensed coverage and all optional topics or
chapters eliminated. It contains the core topics covered in most Business
Statistics courses in fewer pages.
This text integrates various statistical techniques with concepts from business,
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economics and finance, and demonstrates the power of statistical methods in the
real world of business. This edition places more emphasis on finance, economics
and accounting concepts with updated sample data.
"This twelfth edition of Statistics for Business and Economics is an introductory
text emphasizing inference, with extensive coverage of data collection and
analysis as needed to evaluate the reported results of statistical studies and
make good decisions. As in earlier editions, the text stresses the development of
statistical thinking, the assessment of credibility, and the value of the inferences
made from data, both by those who consume and those who produce them. It
assumes a mathematical background of basic algebra."--Xi (Preface).
Discover how statistical information impacts decisions in today’s business world
as Anderson/Sweeney/Williams/Camm/Cochran/Fry/Ohlmann's leading
ESSENTIALS OF STATISTICS FOR BUSINESS AND ECONOMICS, 9E
connects concepts from each chapter to real-world practice. This edition delivers
sound statistical methodology, a proven problem-scenario approach and
meaningful applications that present the latest statistical data and business
information with unwavering accuracy. More than 350 new and proven real
business examples, a wealth of practical cases and meaningful hands-on
exercises highlight statistics in action. You gain practice as exercises and
appendices that walk you through using the leading professional statistical
software JMP Student Edition 14 and Excel 2016. Trust STATISTICS FOR
BUSINESS AND ECONOMICS, 14E as your efficient, powerful solution for
mastering business statistics today. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.
ESSENTIALS OF STATISTICS FOR BUSINESS AND ECONOMICS, Revised,
6th Edition introduces sound statistical methodology to students with real-world
examples, proven approaches, and hands-on exercises that build the foundation
they need to analyze and solve business problems quantitatively. Complete with
the author’s signature problem-scenario approach and reader-friendly writing
style, ESSENTIALS OF STATISTICS FOR BUSINESS AND ECONOMICS has
been streamlined to focus on core topics, and updated with new case problems,
applications, and self-test exercises to help student’s master key formulas and
apply statistical methods to realistic business scenarios. The Student Essential
Site PAC (Printed Access Card) that comes with the new book includes: Case
Files, Example Files, Problem Files, Tutorials, Solvertable, Palisade
DecisionTools (StatTools), Excel Tutorial. Optional, comprehensive support for
the text includes CengageNow, the integrated online student learning and course
management system that helps students and instructors make the most out of
the course. Also available are the optional chapter appendices, which deliver indepth coverage of a popular statistical software program, and can be integrated
with the text. Choose from Excel 2010, Minitab 16, PrecisionTree 2010, and
StatTools 2010. Important Notice: Media content referenced within the product
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description or the product text may not be available in the ebook version.
This book covers a wide variety of data collection and analysis techniques with these
goals in mind: developing statistical thinking, learning to assess the credibility and value
of inferences made from data, and making informed business decisions.
With Anderson/Sweeney/Williams' market-leading STATISTICS FOR BUSINESS AND
ECONOMICS, 10e, you'll learn much more than simply how to solve statistical
equations. You'll discover how statistical results provide insights into business
decisions and present solutions to business problems. Numerous actual examples,
proven methods, and application exercises provide practical clarity to even complex
concepts, while self-testing exercises allow you to assess your personal understanding.
Maximize your study time and efficiently complete homework with this edition's
innovative ThomsonNOWTM online learning system that creates a personalized study
plan focusing on the statistical concepts you still need to master. A useful CD-ROM,
available at no extra cost with each new text, provides data files to help you master key
statistical software for success in today's classroom and tomorrow's business world.
This title enables students to conduct serious analysis of applied problems rather than
running simple 'canned' applications. The text is at a mathematically higher level than
most business statistics texts and provides students with the knowledge they need to
become stronger analysts for future managerial positions.
Trust the market-leading ESSENTIALS OF STATISTICS FOR BUSINESS AND
ECONOMICS, 7th Edition to give you a foundation in statistics and an edge in today's
competitive business world. The author's signature problem-scenario approach and
reader-friendly writing style combine with proven methodologies, hands-on exercises,
and real-world examples to take you deep into realistic business problems and help you
solve them from an intelligent, quantitative perspective. Streamlined to focus on core
topics, this new edition has been updated with new case problems, applications, and
self-test exercises to help you master key formulas and apply the statistical methods
you learn. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Drawing from the authors’ unmatched experience as professors and consultants,
STATISTICS FOR BUSINESS AND ECONOMICS, 13E delivers sound statistical
methodology, a proven problem-scenario approach, and meaningful applications that
clearly demonstrate how statistical information informs decisions in actual business
practice. Completely up to date, more than 350 real business examples, 33 cases, and
hands-on exercises present the latest statistical data and business information with
unwavering accuracy. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Basic Statistics for Business & Economics, Second Canadian Edition provides
Canadian business students (majoring in economics, finance, marketing, accounting,
management and other fields of business administration) with an introductory survey of
the many business applications of descriptive and inferential statistics. Maintaining a
student-oriented learning environment, examples and problems are designed to teach
the basics while remaining relevant to the real world -- of key importance to helping
students understand the relevance of statistics. Building upon the strenth of the first
edition, the author has taken great strides to expand the Canadian sources for data
sets, references and examples.
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This Fourth Edition includes new sections on graphs, robust estimation, expected value
and the bootstrap, in addition to new material on the use of computers. The regression
model is well covered, including both nonlinear and multiple regression. The chapters
contain many real-life examples and are relatively self-contained, making adaptable to
a variety of courses.
With The Practice of Statistics for Business and Economics, instructors can help students
develop a working knowledge of data production and interpretation in a business and
economics context, giving them the practical tools they need to make data-informed, real-world
business decisions from the first day of class.
????????????????????????????????????????????????,????????????????
Designed for a one-semester course, Applied Statistics for Business and Economics offers
students in business and the social sciences an effective introduction to some of the most
basic and powerful techniques available for understanding their world. Numerous interesting
and important examples reflect real-life situations, stimulating students to think realistically in
tackling these problems. Calculations can be performed using any standard spreadsheet
package. To help with the examples, the author offers both actual and hypothetical databases
on his website http://iwu.edu/~bleekley The text explores ways to describe data and the
relationships found in data. It covers basic probability tools, Bayes’ theorem, sampling,
estimation, and confidence intervals. The text also discusses hypothesis testing for one and
two samples, contingency tables, goodness-of-fit, analysis of variance, and population
variances. In addition, the author develops the concepts behind the linear relationship between
two numeric variables (simple regression) as well as the potentially nonlinear relationships
among more than two variables (multiple regression). The final chapter introduces classical
time-series analysis and how it applies to business and economics. This text provides a
practical understanding of the value of statistics in the real world. After reading the book,
students will be able to summarize data in insightful ways using charts, graphs, and summary
statistics as well as make inferences from samples, especially about relationships.
This market-leading text from well-respected authors Anderson/Sweeney/Williams introduces
sound statistical methodology within a strong applications setting. A wealth of real business
examples, proven methods, and application exercises within STATISTICS FOR BUSINESS
AND ECONOMICS, Revised 10e clearly demonstrate how statistical results provide insights
into business decisions and present solutions to contemporary business problems.
Comprehensive coverage, trusted for its accuracy, allows you to select the topics best for your
course, including coverage of the latest statistical and business software to manage statistical
information. This edition's accessible approach is strengthened with the innovative new
CengageNOW integrated online course management and learning system that saves you time
while using personalized study plans to ensure student understanding. Important Notice: Media
content referenced within the product description or the product text may not be available in
the ebook version.
The 8th edition of Lind/Marchal/Wathen: Basic Statistics for Business and Economics, is a stepby-step approach that enhances student performance, accelerates preparedness and
improves motivation for the student taking a business statistics course. The main objective of
the text is to provide students majoring in all fields of business administration with an
introductory survey of the many applications of descriptive and inferential statistics. The
relevant approach taken in this text relates to the college students today as they will receive
the information that is important to them in this class as well as their future careers.
Understanding the concepts, seeing and doing plenty of examples and exercises, and
comprehending the application of statistical methods in business and economics are the focus
of this book. Connect is the only integrated learning system that empowers students by
continuously adapting to deliver precisely what they need, when they need it, and how they
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need it, so that your class time is more engaging and effective.
STATISTICS FOR BUSINESS AND ECONOMICS is a comprehensive textbook on Statistics
that caters to the needs of students doing a course of any level in the subject. As consumers
and future managers, students are introduced to a range of data collection and analysis
methods that enable them to evaluate such data and analyse them to reach well informed
decisions in various business settings. The thorough and exhaustive text, supplemented by a
large number of solved examples, provides a firm grounding in the basics of Statistics. The
step-by-step explanations and the logical progression of subject topics go a long way in
simplifying the various concepts, methods and problem-solving processes comprising the
subject. The book exposes the entire subject matter in a manner that aids easy comprehension
and the basic learning of the subject even by those who have not studied it earlier. A large
number of questions and exercises at the end of each chapter provide ample scope for
practice and application of methods discussed in the book. Solutions to problems are provided
in the CD that accompanies the book. The book is useful for students of management,
economics and commerce, in which Statistics is a core paper in almost all universities. It is
also useful for those preparing for various competitive exams.
This title is a Pearson Global Edition. The Editorial team at Pearson has worked closely with
educators around the world to include content which is especially relevant to students outside
the United States. For courses in Business Statistics. A classic text for accuracy and statistical
precision Statistics for Business and Economics enables students to conduct serious analysis
of applied problems rather than running simple "canned" applications. This text is also at a
mathematically higher level than most business statistics texts and provides students with the
knowledge they need to become stronger analysts for future managerial positions. In this
regard, it emphasizes an understanding of the assumptions that are necessary for professional
analysis. In particular, it has greatly expanded the number of applications that utilize data from
applied policy and research settings. The Ninth Edition of this book has been revised and
updated to provide students with improved problem contexts for learning how statistical
methods can improve their analysis and understanding of business and economics. This
revision recognizes the globalization of statistical study and in particular the global market for
this book. MyLab Business Statistics is not included. Students, if MyLab Business Statistics is
a recommended / mandatory component of the course, please ask your instructor for the
correct ISBN. MyLab Business Statistics should only be purchased when required by an
instructor. Instructors, contact your Pearson representative for more information. Reach every
student by pairing this text with MyLab Statistics MyLab(tm) is the teaching and learning
platform that empowers you to reach every student. By combining trusted author content with
digital tools and a flexible platform, MyLab personalizes the learning experience and improves
results for each student.
With The Practice of Statistics for Business and Economics, instructors can help students
develop a working knowledge of data production and interpretation in a business and
economics context, giving them the practical tools they need to make data-informed, real-world
business decisions from the first day of class. With its expanded, dedicated version of
LaunchPad, the text more than ever is a seamlessly integrated print/online resource, putting
powerful statistical tools and interactive learning features in students’ hands.
Statistics for Business and EconomicsStatistics for Business & EconomicsCengage Learning
NOTE: This edition features the same content as the traditional text in a convenient, three-holepunched, loose-leaf version. Student Value editions also offer a great value; this format costs
significantly less than a new textbook. Before purchasing, check with your instructor or review
your course syllabus to ensure that you select the correct ISBN. For Student Value editions
that include MyLab(tm) or Mastering(tm), several versions may exist for each title - including
customized versions for individual schools - and registrations are not transferable. In addition,
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you may need a Course ID, provided by your instructor, to register for and use MyLab or
Mastering products. For courses in Introductory Business Statistics. Real Data. Real
Decisions. Real Business. Now in its Thirteenth Edition, Statistics for Business and Economics
introduces statistics in the context of contemporary business. Emphasizing statistical literacy in
thinking, the text applies its concepts with real data and uses technology to develop a deeper
conceptual understanding. Examples, activities, and case studies foster active learning while
emphasizing intuitive concepts of probability and teaching readers to make informed business
decisions. The Thirteenth Edition continues to highlight the importance of ethical behavior in
collecting, interpreting, and reporting on data, while also providing a wealth of new and
updated exercises and case studies. Also available with MyLab Statistics MyLab(tm) Statistics
is an online homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students practice what
they learn, test their understanding, and pursue a personalized study plan that helps them
absorb course material and understand difficult concepts. NOTE: You are purchasing a
standalone product; MyLab Statistics does not come packaged with this content. If you would
like to purchase both the physical text and MyLab Statistics, search for: 0134596846 /
9780134596846 Statistics for Business and Economics, Student Value Edition Plus MyLab
Statistics with Pearson eText -- Access Card Package Package consists of: 0134456998 /
9780134456997 Statistics for Business and Economics, Student Value Edition 0321694635 /
9780321694638 MyLab Statistics -- Valuepack Access Card
"This twelfth edition of Statistics for Business and Economics is an introductory text
emphasizing inference, with extensive coverage of data collection and analysis as needed to
evaluate the reported results of statistical studies and make good decisions. As in earlier
editions, the text stresses the development of statistical thinking, the assessment of credibility,
and the value of the inferences made from data, both by those who consume and those who
produce them. It assumes a mathematical background of basic algebra." --xi (Preface).
For courses in Business Statistics. A classic text for accuracy and statistical precision Statistics
for Business and Economics enables students to conduct serious analysis of applied problems
rather than running simple “canned” applications. This text is also at a mathematically higher
level than most business statistics texts and provides students with the knowledge they need
to become stronger analysts for future managerial positions. In this regard, it emphasises an
understanding of the assumptions that are necessary for professional analysis. In particular, it
has greatly expanded the number of applications that utilise data from applied policy and
research settings. The 9th Edition of this book has been revised and updated to provide
students with improved problem contexts for learning how statistical methods can improve their
analysis and understanding of business and economics. This revision recognises the
globalisation of statistical study and in particular the global market for this book. The full text
downloaded to your computer With eBooks you can: search for key concepts, words and
phrases make highlights and notes as you study share your notes with friends eBooks are
downloaded to your computer and accessible either offline through the Bookshelf (available as
a free download), available online and also via the iPad and Android apps. Upon purchase,
you will receive via email the code and instructions on how to access this product. Time limit
The eBooks products do not have an expiry date. You will continue to access your digital
ebook products whilst you have your Bookshelf installed.
This best-selling introduction stresses the development of statistical thinking – the assessment
of credibility and value of the inferences made from data – by both those who consume and
those who produce the information. The authors emphasize inference; data collection and
analysis are covered extensively, as needed, to evaluate the reported results of statistical
studies and to make good business decisions. Numerous case studies, examples, and
exercises draw on real business situations and recent economic events. Assumes a
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background in basic algebra.
With its application-oriented approach, the fifth EMEA edition of Statistics for Business and
Economics teaches students the core concepts of statistics in the fields of business,
management and economics, with the needs of the non-mathematician in mind. The authors
interweave statistical methodology with applications of data analysis to enrich students'
understanding of how statistics underpin problem-solving and decision-making.Students
develop a computational foundation and learn to use various techniques before moving on to
statistical application and interpretation. At the end of each section, exercises focus on
computation and use of formulas, while application exercises require students to apply what
they have learnt to real-world problems. WebAssign is available with this title, a powerful digital
solution designed by educators to enrich the teaching and learning experience. WebAssign
provides extensive content, instant assessment and superior support.
This textbook discusses central statistical concepts and their use in business and economics.
To endure the hardship of abstract statistical thinking, business and economics students need
to see interesting applications at an early stage. Accordingly, the book predominantly focuses
on exercises, several of which draw on simple applications of non-linear theory. The main body
presents central ideas in a simple, straightforward manner; the exposition is concise, without
sacrificing rigor. The book bridges the gap between theory and applications, with most
exercises formulated in an economic context. Its simplicity of style makes the book suitable for
students at any level, and every chapter starts out with simple problems. Several exercises,
however, are more challenging, as they are devoted to the discussion of non-trivial economic
problems where statistics plays a central part.
As in previous editions, three principal objectives guided the writings of this book: first, to
explain statistical methods used in business and by economists in the clearest possible way;
second, to draw case material from real-world situations in order to demonstrate the practical
applications of those methods; third, to surround both theory and cases with an abundance of
problems, based on real data whenever possible and graded in level of difficulty.
"Includes: data files, TreePlan Decision Tree Add-in"--CD-ROM
Trust the market-leading ESSENTIALS OF STATISTICS FOR BUSINESS AND ECONOMICS,
8E to introduce sound statistical methodology using real-world examples, proven approaches,
and hands-on exercises that build the foundation readers need to analyze and solve business
problems quantitatively. This edition gives readers the foundation in statistics needed for an
edge in today's competitive business world. The authors’ signature problem-scenario
approach and reader-friendly writing style combines with proven methodologies, hands-on
exercises, and real examples to take readers deep into today’s actual business problems.
Readers learn how to solve problems from an intelligent, quantitative perspective. Streamlined
to focus on core topics, this new edition provides the latest updates with new case problems,
applications, and self-test exercises to help readers master key formulas and apply statistical
methods as they learn them. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
This is a college textbook for the introductory statistics course primarily for business and
economics students. The content includes descriptive statistics, probability, hypothesis testing,
regression analysis, time series analysis, and statistical process control. The book incorporates
many real-world examples and demonstrates statistical analysis using Microsoft Excel 2007.
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