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Cultivated: The Elements of Floral Style elevates floral design to fine art in this
richly informative work on the principles of floral style. A charming and intelligent
mentor, Christin Geall emboldens designers, gardeners, and entrepreneurs to
think differently and deeply about their work with flowers as she draws upon the
fine arts and historical sources, exploring Baroque music, the paintings of the
Impressionists, or the work of floral innovators like Gertrude Jekyll and
Constance Spry. Covering all aspects of floral design, including choosing plants
to grow and arrange, selecting tools and vessels, balancing color and form, and
even photographing and selling arrangements, Cultivated offers universal
lessons for all levels of practitioners, budgets, and materials. Geall's stunning
photographs of her own lush designs illustrate techniques for creating brilliant
arrangements that spark the imagination.
Provides an overview of the complexities of interactive Web design for nondesigners, explaining the processes, methods, and vocabulary of user
experience design.
Five years and more than 100,000 copies after it was first published, it's hard to
imagine anyone working in Web design who hasn't read Steve Krug's "instant
classic" on Web usability, but people are still discovering it every day. In this
second edition, Steve adds three new chapters in the same style as the original:
wry and entertaining, yet loaded with insights and practical advice for novice and
veteran alike. Don't be surprised if it completely changes the way you think about
Web design. Three New Chapters! Usability as common courtesy -- Why people
really leave Web sites Web Accessibility, CSS, and you -- Making sites usable
and accessible Help! My boss wants me to ______. -- Surviving executive design
whims "I thought usability was the enemy of design until I read the first edition of
this book. Don't Make Me Think! showed me how to put myself in the position of
the person who uses my site. After reading it over a couple of hours and putting
its ideas to work for the past five years, I can say it has done more to improve my
abilities as a Web designer than any other book. In this second edition, Steve
Krug adds essential ammunition for those whose bosses, clients, stakeholders,
and marketing managers insist on doing the wrong thing. If you design, write,
program, own, or manage Web sites, you must read this book." -- Jeffrey
Zeldman, author of Designing with Web Standards
Once You Catch The User Experience Bug, the world changes. Doors open the
wrong way, websites don't work, and companies don't seem to care. And while
anyone can learn the UX remedies---usability testing, personas, prototyping and
so on---unless your organization "gets it," putting them into practice is trickier.
Undercover User Experience is a pragmatic guide from the front lines, giving
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frank advice on making UX work in real companies with real problems. Readers
will learn how to fit research, idea generation, prototyping and testing into their
daily workflow, and how to design good user experiences under the all-toocommon constraints of time, budget and culture. "A wonderful, proctical, yet
subversive book. Cennydd and James teach you the subtle art of fighting
for---and then designing for---users in a hostile world."---Joshua Porter, cofounder Performable and co-creator of 52 weeksofUX. com
It's been known for years that usability testing can dramatically improve products.
But with a typical price tag of $5,000 to $10,000 for a usability consultant to
conduct each round of tests, it rarely happens. In this how-to companion to Don't
Make Me Think: A Common Sense Approach to Web Usability, Steve Krug spells
out a streamlined approach to usability testing that anyone can easily apply to
their own Web site, application, or other product. (As he said in Don't Make Me
Think, "It's not rocket surgery".) Using practical advice, plenty of illustrations, and
his trademark humor, Steve explains how to: Test any design, from a sketch on a
napkin to a fully-functioning Web site or application Keep your focus on finding
the most important problems (because no one has the time or resources to fix
them all) Fix the problems that you find, using his "The least you can do"
approach By paring the process of testing and fixing products down to its
essentials ("A morning a month, that's all we ask"), Rocket Surgery makes it
realistic for teams to test early and often, catching problems while it's still easy to
fix them. Rocket Surgery Made Easy adds demonstration videos to the proven
mix of clear writing, before-and-after examples, witty illustrations, and practical
advice that made Don't Make Me Think so popular.
Table of contents
What happens when you’ve built a great website or app, but no one seems to
care? How do you get people to stick around long enough to see how your
service might be of value? In Seductive Interaction Design, speaker and author
Stephen P. Anderson takes a fresh approach to designing sites and interactions
based on the stages of seduction. This beautifully designed book examines what
motivates people to act. Topics include: AESTHETICS, BEAUTY, AND
BEHAVIOR: Why do striking visuals grab our attention? And how do emotions
affect judgment and behavior? PLAYFUL SEDUCTION: How do you create
playful engagements during the moment? Why are serendipity, arousal, rewards,
and other delights critical to a good experience? THE SUBTLE ART OF
SEDUCTION: How do you put people at ease through clear and suggestive
language? What are some subtle ways to influence behavior and get people to
move from intent to action? THE GAME OF SEDUCTION: How do you continue
motivating people long after the first encounter? Are there lessons to be gained
from learning theories or game design? Principles from psychology are found
throughout the book, along with dozens of examples showing how these
techniques have been applied with great success. In addition, each section
includes interviews with influential web and interaction designers.
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Voice user interfaces (VUIs) are becoming all the rage today. But how do you
build one that people can actually converse with? Whether you’re designing a
mobile app, a toy, or a device such as a home assistant, this practical book
guides you through basic VUI design principles, helps you choose the right
speech recognition engine, and shows you how to measure your VUI’s
performance and improve upon it. Author Cathy Pearl also takes product
managers, UX designers, and VUI designers into advanced design topics that will
help make your VUI not just functional, but great. Understand key VUI design
concepts, including command-and-control and conversational systems Decide if
you should use an avatar or other visual representation with your VUI Explore
speech recognition technology and its impact on your design Take your VUI
above and beyond the basic exchange of information Learn practical ways to test
your VUI application with users Monitor your app and learn how to quickly
improve performance Get real-world examples of VUIs for home assistants,
smartwatches, and car systems
This book is a training aid and reference for intrusion detection analysts. While the authors
refer to research and theory, they focus their attention on providing practical information. New
to this edition is coverage of packet dissection, IP datagram fields, forensics, and snort filters.
People expect effortless, engaging interaction with desktop and web applications, but
producing software that generates enjoyable user experiences is much harder than many
companies anticipate. With Effective UI, you'll learn proven user-experience strategies that will
satisfy your clients and customers, drive business value, and increase brand strength. This
book shows you how to capture the collaborative and cooperative spirit among designers,
engineers, and management required for building engaging software. You'll also learn valuable
methods for maintaining focus throughout the process -- whether you're a product manager
who needs a clear roadmap, a developer or designer looking for guidance and advocacy, or a
businessperson who wants to understand and manage user-experience software initiatives.
Learn how to build software that will: Generate engaging and interactive experiences between
consumers and businesses, or between businesspeople and their information systems
Account for how people work with, think about, and consume information Establish a richer
means of collaboration and communication Reduce frustration by streamlining complex tasks
and creating processes that are more intuitive Distinguish products, services, and brands to
create a competitive advantage Create scalable systems that adapt to changing user needs
and behaviors
An authorised reissue of the long out of print classic textbook, Advanced Calculus by the late
Dr Lynn Loomis and Dr Shlomo Sternberg both of Harvard University has been a revered but
hard to find textbook for the advanced calculus course for decades. This book is based on an
honors course in advanced calculus that the authors gave in the 1960's. The foundational
material, presented in the unstarred sections of Chapters 1 through 11, was normally covered,
but different applications of this basic material were stressed from year to year, and the book
therefore contains more material than was covered in any one year. It can accordingly be used
(with omissions) as a text for a year's course in advanced calculus, or as a text for a threesemester introduction to analysis. The prerequisites are a good grounding in the calculus of
one variable from a mathematically rigorous point of view, together with some acquaintance
with linear algebra. The reader should be familiar with limit and continuity type arguments and
have a certain amount of mathematical sophistication. As possible introductory texts, we
mention Differential and Integral Calculus by R Courant, Calculus by T Apostol, Calculus by M
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Spivak, and Pure Mathematics by G Hardy. The reader should also have some experience
with partial derivatives. In overall plan the book divides roughly into a first half which develops
the calculus (principally the differential calculus) in the setting of normed vector spaces, and a
second half which deals with the calculus of differentiable manifolds.
The UX Book: Process and Guidelines for Ensuring a Quality User Experience aims to help
readers learn how to create and refine interaction designs that ensure a quality user
experience (UX). The book seeks to expand the concept of traditional usability to a broader
notion of user experience; to provide a hands-on, practical guide to best practices and
established principles in a UX lifecycle; and to describe a pragmatic process for managing the
overall development effort. The book provides an iterative and evaluation-centered UX lifecycle
template, called the Wheel, for interaction design. Key concepts discussed include contextual
inquiry and analysis; extracting interaction design requirements; constructing design-informing
models; design production; UX goals, metrics, and targets; prototyping; UX evaluation; the
interaction cycle and the user action framework; and UX design guidelines. This book will be
useful to anyone interested in learning more about creating interaction designs to ensure a
quality user experience. These include interaction designers, graphic designers, usability
analysts, software engineers, programmers, systems analysts, software quality-assurance
specialists, human factors engineers, cognitive psychologists, cosmic psychics, trainers,
technical writers, documentation specialists, marketing personnel, and project managers. A
very broad approach to user experience through its components—usability, usefulness, and
emotional impact with special attention to lightweight methods such as rapid UX evaluation
techniques and an agile UX development process Universal applicability of processes,
principles, and guidelines—not just for GUIs and the Web, but for all kinds of interaction and
devices: embodied interaction, mobile devices, ATMs, refrigerators, and elevator controls, and
even highway signage Extensive design guidelines applied in the context of the various kinds
of affordances necessary to support all aspects of interaction Real-world stories and
contributions from accomplished UX practitioners A practical guide to best practices and
established principles in UX A lifecycle template that can be instantiated and tailored to a given
project, for a given type of system development, on a given budget
The classic manifesto of the liberated woman, this book explores every facet of a woman's life.
Discusses Web site hierarchy, usability, navigation systems, content labeling, configuring
search systems, and managing the information architecture development process.
A lot has happened in the world of digital design since the first edition of this title was
published, but one thing remains true: There is an ever-growing number of people attempting
to design everything from newsletters to advertisements with no formal training. This book is
the one place they can turn to find quick, non-intimidating, excellent design help from trusted
design instructor Robin Williams. This revised and expanded classic includes a new chapter on
designing with type, more quizzes and exercises, updated projects, and new visual and
typographic examples that give the book a fresh, modern look. In The Non-Designer's Design
Book, 4th Edition, Robin turns her attention to the basic principles that govern good design.
Perfect for beginners, Robin boils great design into four easy-to-master principles: contrast,
repetition, alignment, and proximity (C.R.A.P.!). Readers who follow her clearly explained
concepts will produce more sophisticated and professional work immediately. Humor-infused,
jargon-free prose interspersed with design exercises, quizzes, and illustrations make learning a
snap–which is just what audiences have come to expect from this bestselling author.
Describes effective approaches to interaction design, with information on developing a design
strategy, conducting research, analyzing the data, creating concepts, and testing and
deployment.
Delft Design Guide provides an overview of the perspectives, models, approaches, and
methods used in the bachelor's and master's curriculum of Industrial Design Engineering at
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Delft University of Technology (TU Delft). Some of these are unique to the university, others
are well known and are used by designers worldwide. Designing products and services at this
faculty is considered a systematic and structured activity, deliberately and purposefully, and
with moments of increased creativity. The methods and techniques are each described in a
practical one-page text, illustrated for further clarification and enriched with images that should
encourage reflection and further reading. Design students can use the book as a reference
guide in their design projects and in managing their personal development. Design teachers
can use the book as a reference guide to assist students in learning a method. Design
professionals can use the book as a reference guide to support their design processes.
A clear and focused guide to creating useful user experience documentation As web sites and
applications become richer and more complex, the user experience (UX) becomes critical to
their success. This indispensible and full-color book provides practical guidance on this
growing field and shares valuable UX advice that you can put into practice immediately on your
own projects. The authors examine why UX is gaining so much interest from web designers,
graduates, and career changers and looks at the new UX tools and ideas that can help you do
your job better. In addition, you'll benefit from the unique insight the authors provide from their
experiences of working with some of the world's best-known companies, learning how to take
ideas from business requirements, user research, and documentation to create and develop
your UX vision. Explains how to create documentation that clearly communicates the vision for
the UX design and the blueprint for how it's going to be developed Provides practical guidance
that you can put to work right away on their own projects Looks at the new UX tools and ideas
that are born every day, aimed at helping you do your job better and more efficiently Covers a
variety of topics including user journeys, task models, funnel diagrams, content audits,
sitemaps, wireframes, interactive prototypes, and more Communicating the User Experience is
an ideal resource for getting started with creating UX documentation.
User experience (UX) design has traditionally been a deliverables-based practice, with
wireframes, site maps, flow diagrams, and mockups. But in today’s web-driven reality,
orchestrating the entire design from the get-go no longer works. This hands-on book
demonstrates Lean UX, a deeply collaborative and cross-functional process that lets you strip
away heavy deliverables in favor of building shared understanding with the rest of the product
team. Lean UX is the evolution of product design; refined through the real-world experiences of
companies large and small, these practices and principles help you maintain daily, continuous
engagement with your teammates, rather than work in isolation. This book shows you how to
use Lean UX on your own projects. Get a tactical understanding of Lean UX—and how it
changes the way teams work together Frame a vision of the problem you’re solving and focus
your team on the right outcomes Bring the designer’s tool kit to the rest of your product team
Break down the silos created by job titles and learn to trust your teammates Improve the
quality and productivity of your teams, and focus on validated experiences as opposed to
deliverables/documents Learn how Lean UX integrates with Agile UX
Measuring the User Experience was the first book that focused on how to quantify the user
experience. Now in the second edition, the authors include new material on how recent
technologies have made it easier and more effective to collect a broader range of data about
the user experience. As more UX and web professionals need to justify their design decisions
with solid, reliable data, Measuring the User Experience provides the quantitative analysis
training that these professionals need. The second edition presents new metrics such as
emotional engagement, personas, keystroke analysis, and net promoter score. It also
examines how new technologies coming from neuro-marketing and online market research can
refine user experience measurement, helping usability and user experience practitioners make
business cases to stakeholders. The book also contains new research and updated examples,
including tips on writing online survey questions, six new case studies, and examples using the
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most recent version of Excel. Learn which metrics to select for every case, including
behavioral, physiological, emotional, aesthetic, gestural, verbal, and physical, as well as more
specialized metrics such as eye-tracking and clickstream data Find a vendor-neutral
examination of how to measure the user experience with web sites, digital products, and
virtually any other type of product or system Discover in-depth global case studies showing
how organizations have successfully used metrics and the information they revealed
Companion site, www.measuringux.com, includes articles, tools, spreadsheets, presentations,
and other resources to help you effectively measure the user experience
The essential interaction design guide, fully revised and updated for the mobile age About
Face: The Essentials of Interaction Design, Fourth Edition is the latest update to the book that
shaped and evolved the landscape of interaction design. This comprehensive guide takes the
worldwide shift to smartphones and tablets into account. New information includes discussions
on mobile apps, touch interfaces, screen size considerations, and more. The new full-color
interior and unique layout better illustrate modern design concepts. The interaction design
profession is blooming with the success of design-intensive companies, priming customers to
expect "design" as a critical ingredient of marketplace success. Consumers have little
tolerance for websites, apps, and devices that don't live up to their expectations, and the
responding shift in business philosophy has become widespread. About Face is the book that
brought interaction design out of the research labs and into the everyday lexicon, and the
updated Fourth Edition continues to lead the way with ideas and methods relevant to today's
design practitioners and developers. Updated information includes: Contemporary interface,
interaction, and product design methods Design for mobile platforms and consumer electronics
State-of-the-art interface recommendations and up-to-date examples Updated Goal-Directed
Design methodology Designers and developers looking to remain relevant through the current
shift in consumer technology habits will find About Face to be a comprehensive, essential
resource.
Examines the user experience in the economic, sociological, and environmental movement to
create sustainable products, and provides a framework for designing sustainable hardware,
software, and packaging.
Why attractive things work better and other crucial insights into human-centered design
Emotions are inseparable from how we humans think, choose, and act. In Emotional Design,
cognitive scientist Don Norman shows how the principles of human psychology apply to the
invention and design of new technologies and products. In The Design of Everyday Things,
Norman made the definitive case for human-centered design, showing that good design
demanded that the user's must take precedence over a designer's aesthetic if anything, from
light switches to airplanes, was going to work as the user needed. In this book, he takes his
thinking several steps farther, showing that successful design must incorporate not just what
users need, but must address our minds by attending to our visceral reactions, to our
behavioral choices, and to the stories we want the things in our lives to tell others about
ourselves. Good human-centered design isn't just about making effective tools that are
straightforward to use; it's about making affective tools that mesh well with our emotions and
help us express our identities and support our social lives. From roller coasters to robots,
sports cars to smart phones, attractive things work better. Whether designer or consumer, user
or inventor, this book is the definitive guide to making Norman's insights work for you.
In 100 Things Every Designer Needs to Know About People, 2nd Edition , Dr. Susan
Weinschenk shows design and web professionals how to apply the latest research in cognitive,
perceptual, and social psychology to create more effective web sites and apps. Dr.
Weinschenk offers concise, plain-English insights and practical examples for designing sites
and apps that are more intuitive and engaging, because they match the way humans think,
work, and play. Updated to reflect the latest scientific findings, this full-color, relentlessly
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practical guide will help you whether your background is in visual design, interaction design,
programming, or anything else. Weinschenk will help you improve the many design choices
you make every single day -- from choosing fonts and chunking information to motivating
people and guiding them towards purchase. Not just another "web design guidelines" book,
100 Things Every Designer Needs to Know About People, 2nd Edition explains the why behind
the guidelines, and exposes the many web design myths and "urban legends" that stand in
your way. Dr. Weinschenk shows you what makes humans tick, and helps you translate that
knowledge into exceptionally successful designs.
User experience design is the discipline of creating a useful and usable Web site or application
that’s easily navigated and meets the needs of the site owner and its users. There’s a lot
more to successful UX design than knowing the latest Web technologies or design trends: It
takes diplomacy, management skills, and business savvy. That’s where the updated edition of
this important book comes in. With new information on design principles, mobile and gestural
interactions, content strategy, remote research tools and more, you’ll learn to: Recognize the
various roles in UX design, identify stakeholders, and enlist their support Obtain consensus
from your team on project objectives Understand approaches such as Waterfall, Agile, and
Lean UX Define the scope of your project and avoid mission creep Conduct user research in
person or remotely, and document your findings Understand and communicate user behavior
with personas Design and prototype your application or site Plan for development, product
rollout, and ongoing quality assurance
Now a Netflix film starring and directed by Chiwetel Ejiofor, this is a gripping memoir of survival
and perseverance about the heroic young inventor who brought electricity to his Malawian
village. When a terrible drought struck William Kamkwamba's tiny village in Malawi, his family
lost all of the season's crops, leaving them with nothing to eat and nothing to sell. William
began to explore science books in his village library, looking for a solution. There, he came up
with the idea that would change his family's life forever: he could build a windmill. Made out of
scrap metal and old bicycle parts, William's windmill brought electricity to his home and helped
his family pump the water they needed to farm the land. Retold for a younger audience, this
exciting memoir shows how, even in a desperate situation, one boy's brilliant idea can light up
the world. Complete with photographs, illustrations, and an epilogue that will bring readers up
to date on William's story, this is the perfect edition to read and share with the whole family.
In a complex world, products that are easy to use win favor with consumers. This is the first
book on the topic of simplicity aimed specifically at interaction designers. It shows how to drill
down and simplify user experiences when designing digital tools and applications. It begins by
explaining why simplicity is attractive, explores the laws of simplicity, and presents proven
strategies for achieving simplicity. Remove, hide, organize and displace become guidelines for
designers, who learn simplicity by seeing before and after examples and case studies where
the results speak for themselves.
UX Design and Usability Mentor Book includes best practices and real-life examples in a broad
range of topics like: UX design techniques Usability testing techniques such as eye-tracking
User interface design guidelines Mobile UX design principles Prototyping Lean product
development with agile vs. waterfall Use cases User profiling Personas Interaction design
Information architecture Content writing Card sorting Mind-mapping Wireframes Automation
tools Customer experience evaluation The book includes real-life experiences to help readers
apply these best practices in their own organizations. UX Design and Usability Mentor Book is
an extension of best-selling Business Analyst's Mentor Book. Thanks to the integrated
business analysis and UX design methodology it presents, the book can be used as a
guideline to create user interfaces that are both functional and usable.
Apps! Websites! Rubber Ducks! Naked Ninjas! This book has everything. If you want to get
started in user experience design (UX), you've come to the right place: 100 self-contained
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lessons that cover the whole spectrum of fundamentals. Forget dry, technical material. This
book—based on the wildly popular UX Crash Course from Joel Marsh’s blog The Hipper
Element—is laced with the author's snarky brand of humor, and teaches UX in a simple,
practical way. Becoming a professional doesn’t have to be boring. Follow the real-life UX
process from start-to-finish and apply the skills as you learn, or refresh your memory before the
next meeting. UX for Beginners is perfect for non-designers who want to become designers,
managers who teach UX, and programmers, salespeople, or marketers who want to learn
more. Start from scratch: the fundamentals of UX Research the weird and wonderful things
users do The process and science of making anything user-friendly Use size, color, and layout
to help and influence users Plan and create wireframes Make your designs feel engaging and
persuasive Measure how your design works in the real world Find out what a UX designer
does all day
From the moment it was published almost ten years ago, Elements of User Experience
became a vital reference for web and interaction designers the world over, and has come to
define the core principles of the practice. Now, in this updated, expanded, and full-color new
edition, Jesse James Garrett has refined his thinking about the Web, going beyond the desktop
to include information that also applies to the sudden proliferation of mobile devices and
applications. Successful interaction design requires more than just creating clean code and
sharp graphics. You must also fulfill your strategic objectives while meeting the needs of your
users. Even the best content and the most sophisticated technology won't help you balance
those goals without a cohesive, consistent user experience to support it. With so many issues
involved—usability, brand identity, information architecture, interaction design— creating the user
experience can be overwhelmingly complex. This new edition of The Elements of User
Experience cuts through that complexity with clear explanations and vivid illustrations that
focus on ideas rather than tools or techniques. Garrett gives readers the big picture of user
experience development, from strategy and requirements to information architecture and visual
design.
The discipline of user experience (UX) design has matured into a confident practice and this
edition reflects, and in some areas accelerates, that evolution. Technically this is the second
edition of The UX Book, but so much of it is new, it is more like a sequel. One of the major
positive trends in UX is the continued emphasis on design—a kind of design that highlights the
designer’s creative skills and insights and embodies a synthesis of technology with usability,
usefulness, aesthetics, and meaningfulness to the user. In this edition a new conceptual topdown design framework is introduced to help readers with this evolution. This entire edition is
oriented toward an agile UX lifecycle process, explained in the funnel model of agile UX, as a
better match to the now de facto standard agile approach to software engineering. To reflect
these trends, even the subtitle of the book is changed to “Agile UX design for a quality user
experience . Designed as a how-to-do-it handbook and field guide for UX professionals and a
textbook for aspiring students, the book is accompanied by in-class exercises and team
projects. The approach is practical rather than formal or theoretical. The primary goal is still to
imbue an understanding of what a good user experience is and how to achieve it. To better
serve this, processes, methods, and techniques are introduced early to establish processrelated concepts as context for discussion in later chapters. Winner of a 2020 Textbook
Excellence Award (College) (Texty) from the Textbook and Academic Authors Association A
comprehensive textbook for UX/HCI/Interaction Design students readymade for the classroom,
complete with instructors’ manual, dedicated web site, sample syllabus, examples, exercises,
and lecture slides Features HCI theory, process, practice, and a host of real world stories and
contributions from industry luminaries to prepare students for working in the field The only HCI
textbook to cover agile methodology, design approaches, and a full, modern suite of classroom
material (stemming from tried and tested classroom use by the authors)
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When you depend on users to perform specific actions—like buying tickets, playing a game, or
riding public transit—well-placed words are most effective. But how do you choose the right
words? And how do you know if they work? With this practical book, you’ll learn how to write
strategically for UX, using tools to build foundational pieces for UI text and UX voice strategy.
UX content strategist Torrey Podmajersky provides strategies for converting, engaging,
supporting, and re-attracting users. You’ll use frameworks and patterns for content, methods
to measure the content’s effectiveness, and processes to create the collaboration necessary
for success. You’ll also structure your voice throughout so that the brand is easily
recognizable to its audience. Learn how UX content works with the software development
lifecycle Use a framework to align the UX content with product principles Explore content-first
design to root UX text in conversation Learn how UX text patterns work with different voices
Produce text that’s purposeful, concise, conversational, and clear
In this completely updated and revised edition of Designing with the Mind in Mind, Jeff Johnson
provides you with just enough background in perceptual and cognitive psychology that user
interface (UI) design guidelines make intuitive sense rather than being just a list or rules to
follow. Early UI practitioners were trained in cognitive psychology, and developed UI design
rules based on it. But as the field has evolved since the first edition of this book, designers
enter the field from many disciplines. Practitioners today have enough experience in UI design
that they have been exposed to design rules, but it is essential that they understand the
psychology behind the rules in order to effectively apply them. In this new edition, you'll find
new chapters on human choice and decision making, hand-eye coordination and attention, as
well as new examples, figures, and explanations throughout. Provides an essential source for
user interface design rules and how, when, and why to apply them Arms designers with the
science behind each design rule, allowing them to make informed decisions in projects, and to
explain those decisions to others Equips readers with the knowledge to make educated
tradeoffs between competing rules, project deadlines, and budget pressures Completely
updated and revised, including additional coverage on human choice and decision making,
hand-eye coordination and attention, and new mobile and touch-screen examples throughout
The User Experience Team of One prescribes a range of approaches that have big impact and
take less time and fewer resources than the standard lineup of UX deliverables. Whether you
want to cross over into user experience or you're a seasoned practitioner trying to drag your
organization forward, this book gives you tools and insight for doing more with less.
User experience (UX) strategy lies at the intersection of UX design and business strategy, but
until now, there hasn't been an easy-to-apply framework for executing it. This hands-on guide
introduces lightweight product strategy tools and techniques to help you and your team devise
innovative digital solutions that people want. Author Jaime Levy shows UX/UI designers,
product managers, entrepreneurs, and aspiring strategists simple to advanced methods that
can be applied right away. You'll gain valuable perspective through business cases and
historical context. This second edition includes new real-world examples, updated techniques,
and a chapter on conducting qualitative online user research. Define value propositions and
validate target users through provisional personas and customer discovery techniques Explore
marketplace opportunities by conducting competitive research and analysis Design
experiments using rapid prototypes that are focused on the business model Conduct online
user research to gain valuable insights quickly on any budget Test business ideas and validate
marketing channels by running online advertising and landing page campaigns
It’s Our Research: Getting Stakeholder Buy-in for User Experience Research Projects
discusses frameworks, strategies, and techniques for working with stakeholders of user
experience (UX) research in a way that ensures their buy-in. This book consists of six chapters
arranged according to the different stages of research projects. Topics discussed include the
different roles of business, engineering, and user-experience stakeholders; identification of
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research opportunities by developing empathy with stakeholders; and planning UX research
with stakeholders. The book also offers ways of teaming up with stakeholders; strategies to
improve the communication of research results to stakeholders; and the nine signs that
indicate that research is making an impact on stakeholders, teams, and organizations. This
book is meant for UX people engaged in usability and UX research. Written from the
perspective of an in-house UX researcher, it is also relevant for self-employed practitioners
and consultants who work in agencies. It is especially directed at UX teams that face no-timeno-money-for-research situations. Named a 2012 Notable Computer Book for Information
Systems by Computing Reviews Features a series of video interviews with UX practitioners
and researchers Provides dozens of case studies and visuals from international research
practitioners Provides a toolset that will help you justify your work to stakeholders, deal with
office politics, and hone your client skills Presents tried and tested techniques for working to
reach positive, useful, and fruitful outcomes
The Pulitzer Prize-winning novel that tells the story of two sisters through their
correspondence. With a new Preface by the author.
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